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At Cardinal Spirits, concoctions sit on a divided display shelf, ready for customers. Photo by David Snodgress.

The Business of Brew
Bloomington’s homegrown
beer, wine, spirits and more
By Kasey Husk

Coming in June:
Summer giving
Learn how you can help
a local nonprofit this summer.

N

ative Hoosier-turned-New
Yorker Adam Quirk was
always interested in the idea
of opening a craft spirits distillery.
He and his wife also longed to leave
behind the big city and settle down
near family.
In Bloomington, Quirk — now
the co-owner of 2-year-old Cardinal
Spirits — found a place where he
could do both.
Like other local business owners,
Quirk found in Bloomington a city
where an industry is thriving, pushed

by a diverse populace open to new
experiences and eager to embrace
“drink local” ideals. And while this
brings more competition, many local
brewers welcome the growth as a
positive sign for the industry at large.
“Bloomington is definitely at
the forefront of craft beer trends
in Indiana and the Midwest,” said
Joe Miller, equity manager for
Bloomington beer distributor Best
Beers.
“Over the past five to 10
years we’ve consistently had new

BUSINESS OF BREW
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MARK YOUR CALENDAR
MAY
11

hYPe - Bring Your Boss luncheon

18

Business After Hours

24

Women Excel Bloomington
Awards Luncheon

Spotlight:
Technology
Service
Corporation
See story
on page 14

ADVOCACY+Update
The Chamber represents
business interests to local,
state and federal representatives, serving as an advocate
on behalf of all businesses for
the issues critical to the future
of our community. If you
need assistance with a business advocacy issue, please
contact your advocacy team
at the Chamber.

Annexation
The City’s proposal
to annex almost 10,000
acres of unincorporated
land in Monroe County
was killed late last month.
The Indiana Legislature
amended the biennial
budget to include language
that voids the annexation
and does not allow the city
to introduce annexation
ordinances until after June
30, 2022. Governor Eric
Holcomb signed the budget bill on April 27.

Downtown Safety,
Civility and Justice
The Safety, Civility and
Justice task force recently

time officers by BPD for
added presence at times
designated by BPD.
c. Consider implementing an ambassador
program that would contribute to safety, cleaning,
hospitality and outreach
services in designated
areas. Investigate the cost
benefit of developing a
homegrown ambassador
program versus working
with an established program.
4. Enforcement
a. Encourage BPD and
the Indiana Excise Police to
Chamber members and staff meet with Governor Eric Holcomb in his office April 11 at the 2017
Legislative Drive-In. Courtesy photo.
continue to work together
monitoring bars and other
establishments that serve
presented several recomin the park and for food
clean parks and public
cart vendors during events. and sell alcohol for overmendations to Mayor John areas, weed planters, etc.
3. Increase official pres- pouring, selling to minors
Hamilton to respond to
Successful programs in
ence along Kirkwood and and selling to those already
concerns about safety and
other communities will
intoxicated.
in the downtown area.
civility in the downtown
serve as examples and can
b. Continue direct coma. Increase visible offibe studied for best pracarea. The recommendamunication between the
cial presence from trained
tions include four priority tices.
city — the mayor and/or
Bloomington Police
2. Parks activities
areas and one additional
Department (BPD), down- his representatives — and
Increase programming
recommendation:
town resource officers and owners of establishments
and activities in People’s
1. Jobs program
that serve and sell alcohol
parking enforcement durDevelop a jobs program Park, including waiving
to communicate expectawith Parks and Recreation fees for park usage by non- ing the day.
tions regarding public
b. Hire and train
profits and student groups
to hire clients of local
safety and civility.
Indiana University partnonprofit agencies to help who desire to hold events

5. Other
The mayor is encouraged to convene meetings with representatives
from the Department
of Corrections, mayors
from surrounding counties and perhaps others to
discuss the impact their
practices are having on
Bloomington.

2017 General
Assembly
The Indiana General
Assembly ended its 2017
session last month. Below
are a few bills the Chamber
followed. A full list of bills
can be found at chamberbloomington.org.
HB 1001: State biennial
budget
This bill appropriates
money for capital expenditures, the operations of the
state, delivery of Medicaid
and other series, and K-12
and higher education.

ADV0CACY UPDATE
continued on page 11

Have
questions
about
Chamber
advocacy?
Contact Anne Bono
812-336-6381
abono@Chamber
Bloomington.org
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CHAMBER
VOICES

The Springtime Buzz

T
Jeb Conrad. Courtesy
photo.

his time of the calendar year
expanding pre-K funding to serve a
always creates a buzz in our
larger share of our Indiana residents. We
community and region. All levels
support education-based programs that
of students prepare for the academic
continue to build better future employees
year to be complete, an expanded group
and this measure will help to expand the
of visitors come to our community and
pilot program.
patronize our businesses, the legislative
The Chamber board and advocacy
session is over and construction season
committee are engaged in the important
ramps up.
City Comprehensive Master Plan. This
It is also an extremely busy time for
guiding document will be critical to the
your Chamber. The Chamber offers
development of the Unified Development
many ways for the business community
Ordinance that will direct the future of
to connect and engage through our
local growth, development and strategy.
upcoming program and event schedule.
For more, see the Advocacy Update that
Keep an eye out for these excellent ways
starts on page two of this issue of BizNet.
ness!
ap
to promote your business!
We also applaud
our Monroe
ne
ness,
ty commissioners
As the voice of business,
County
ue
ues
is
there are many key issues
for issuing
a request
for qualifications to
we are tracking and
cco
engaging in during
expanding
“As the voice of business, consider
this season. As you
our convention
there are many key
are no doubt aware,
center. As a great
issues we are tracking
the Indiana General
visitor destination
Assembly passed
community, having
and engaging in
many pieces of
access
to expanded
during this season.”
fa
facilities
will enhance
legislation impacting
th
the opportunities to
greater Bloomington
brin
in business to our
bring
and our business
comm
mm
community.
community.
c
We are excited about our
One addition was a change
Women Excel Bloomington Awards
to the annexation law inserted
luncheon this month, recognizing the
into the state budget bill which banned
contributions and impact our local
any local annexations by cities that
women leaders have on our community.
were underway this year. This includes
We invite you to join us on May 24 for
the proposed annexation areas for
the WEB Awards Luncheon featuring IU
Bloomington and Monroe County. This
Women’s Basketball Coach Teri Moran as
was a heavily-discussed and emotional
our speaker.
issue locally which, after it is signed by
Another Chamber event that offers the
the governor, will not allow annexation
perfect way to network and interact with
to be considered for five years. The
our partners is our annual Golf Outing.
Chamber followed this proposal closely
This year’s event will be held at the
and will continue to research impacts
to the business community and on local
CHAMBER VOICES
government.
continued on page 6
Our Chamber also supported
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CONTACT BIZNET
If you are a Chamber member who would like to announce promotions, expansions, community events, or other news in the “Chamber Briefs” section, please contact
Carol Kelly at the Chamber: 812-336-6381 or ckelly@ChamberBloomington.org.
To advertise in BizNet, please contact Laurie Ragle at 812-331-4291 or lragle@heraldt.com. Be sure to ask about discount rate packages for Chamber members!
For subscription information or customer service, please contact Katie Bruhn at 812-336-6381 or info@ChamberBloomington.org.
Please send press releases to info@ChamberBloomington.org.
Thank you for your interest in BizNet!
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Bring Your Boss
J

oin us at our Bring Your Boss
luncheon Thursday, May 11,
from 11:30 a.m. to 1 p.m. at
the DeVault Alumni Center. Invite
your boss to lunch —
on us — and join us
for a panel discussion
on talent attraction
and retention for
Bloomington.
Our panel will feature Pete
Yonkman, president of Cook

Group and Cook Medical, Natalia
Rayzor, employee development
officer at IU Credit Union and
Dana Palazzo, vice president at the
Bloomington Economic
Development
Corporation.
At this event, we
wanted to give young
professionals the opportunity to
take their bosses to lunch and
create a space for networking

• Blue & Co., LLC
• BuffaLouie’s
• Building Association of
Abodes, Inc.
South Central Indiana
ABR Imagery
•
Cardinal Spirits, LLC
Accident Fund Insurance
•
Chances and Services for
Company
Youth
American Legion Post 18,
• Classic Catering & RentBurton Woolery
als, Inc.
Andy Mohr Honda
• Coghlan Orthodontics,
AT&T
PC
Austin Insurance Agency,
•
College Mall/Simon
Inc.
Property
Group
Axis Architecture +
•
Courtyard
by Marriott
Interiors
•
Crazy
Horse
Bar & Grill
Bloom Insurance Agency
Bloomington Economic • Crisis Cleaning, Inc.
• Dan Rarey Real Estate
Development Corpora• Doering Consulting
tion
• Downtown Bloomington,
Bloomington Hardware
Inc.
Company, Inc.
•
ESG - Electronic Systems
Bloomington Valley
Group,
Inc.
Nursery

MEMBER RENEWALS
•
•
•
•
•
•
•
•
•
•
•
•

NEW MEMBERS
AMI Roofing Contractors
Inc.
627 N. Morton St. Ste 202
Bloomington, IN 47404
Contact: Bob Van Pelt
812-345-0063
BTown Clean LLC
223 W. Dodds St.
Suite 130
Bloomington, IN 47403
Contact: Patrick Rubeck
812-340-7308
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with high-level executives in
Bloomington, with a focus
on mentoring and learning.
We hope you’ll be able to
join us for this exciting
discussion!
Register now for
this free event online at
chamberbloomington.org.
When you register, please
be sure to make your lunch
selection, provided by
Comfort Catering. Choices
include chicken salad wrap
or sandwich, turkey wrap
or sandwich, ham wrap or
sandwich or a veggie wrap.

DASH DJ & Events
PO Box 1236
Bloomington, IN 47402
Contact: Deborah Hamrick
812-322-8890

• First Appraisal Group
Inc.
• General Interiors Inc.
• Gooldy & Sons, Inc.
• Hearthstone Health
Campus
• Heflin Industries, Inc.
• Indiana University Credit
Union (Main)
• Insights Optical
• Ivy Tech Community
College - Bloomington
• JB’s Salvage Inc.
• Linda Joachim
• Jones & McGlasson, P.C.
• Legal Shield
• Little Star Center, Inc.
• Living Well Home Care
• Local Council of Women
• Long Family Eye Care,
PC
• Manpower, Inc.

•
•
•
•
•

Orangetheory Fitness
2894 East 3rd Street Suite
113
Bloomington, IN 47401
Contact: Lyle Feigenbaum
812-727-4002

Pearle Vision
3024 E 3rd Street Suite L05C
Inside College Mall
Bloomington, IN 47401
Contact: Pam Shelhorn
812-332-9014

Freitag & Martoglio, LLC
400 West 7th Street Suite 110
Outback Steakhouse
Bloomington, IN 47404
3201 W. 3rd Street
Contact: E. Paige Freitag
Bloomington, IN 47404
812-676-6030
Contact: Steven Enriquez
G Orthodontics
812-330-1018
1320 W. Bloomfield Road,
Suite B
Bloomington, IN 47403
Contact: Meg Arnold
812-822-1196

•
•
•
•
•
•
•
•
•
•
•
•
•
•

Massage Envy Spa
Meineke Car Care Center
MidAmerica Technology
Midwest Trail Rides
Monroe County History
Center
Monroe County Public
Library
Motor Service, Inc.
Mark Oyler
Parker Real Estate
Management Inc.
Pinnacle Learning Center
Precision Eye Group, PC
Quality Surfaces
Räke Cabinet & Surface
Solutions
Robert L. Ralston
Regency Apartments
Regions Bank (Main)
Renaissance Rentals
Resource MFG
Safelite AutoGlass

Quick Fit Indiana
672 S College Ave
Bloomington, IN 47403
Contact: Wayne Thacker
812-727-0279
Roly Poly Sandwich Shop
1616 W. 3rd Street
Bloomington, IN 47404
Contact: Erin Garcia
812-332-7659

•
•
•
•
•
•
•
•
•
•
•
•
•
•

David Shuee
Smithville
Solution Tree
Southern Indiana
Hearing Solutions
Southern Indiana
Radiological Associates,
Inc
Specialty CNC, Inc
Sponsel CPA Group
State Farm InsuranceCindy Vlasman
State Farm InsuranceKen Stone
State Farm InsuranceLisa Allen
State Farm InsuranceMike Sutherland
Stone Belt
Stonecroft Health
Campus
Tabor Bruce Architecture
and Design

Stafford Law Office, LLC
714 West Kirkwood Avenue
Bloomington, IN 47404
Contact: Catherine Stafford
812-339-6055
The Runnin Crab
2038 N Walnut St
Bloomington, IN 47404
Contact: Eric Li
812-668-2177
What a Difference a Day
Makes
PO Box 7524
Bloomington, IN 47407
Contact: Tasha Wiesing
812-320-4047

All lunches come with fruit,
chips, brownie and a drink.
Later this month,
nominations for the 7th
annual 10 Under 40 Awards
will be available online. The
10 Under 40 Awards honor
ten young professionals
under the age of 40 for their
outstanding leadership in the
workplace and community
involvement. We’ll have
more details soon. To learn
more about hYPe and sign
up for our email list, please
visit chamberbloomington.
org/hype.

• Teders & Quackenbush
Wealth Management
Group of Wells Fargo
Advisors, LLC
• The JuanSells.com
Realty Co.
• Three Points
• TITLE PLUS!
• Touchstone Yoga and
Massage
• TownePlace Suites
Bloomington
• Travis Vencel Consulting
• United Parcel Service
• Vectren Energy Delivery
of Indiana
• WBE Contractors, Inc.
• Welcomemat Services
• Wells Lawn Care
• Williams Bros. Health
Care Pharmacy
• Winters Associates, Inc.
• Yates Engineering
Woodforest National Bank
3585 West St. Road 45
Walmart Supercenter
Bloomington, IN 47403
Contact: Shelia Sines
812-333-1140
YP Marketing Solutions
Contact: Troy Brown
812-212-6921

CHAMBER BRIEFS

New Hires and Promotions
New Director of Planning and
Transportation
Theresa (Terri) Porter will serve the City of
Bloomington as its director of planning and
transportation. Porter was the original executive director of the Bloomington Enterprise
Association. Most recently, Porter served as a
senior advisor in HUD’s Indianapolis field office.
City Parks Community Events Manager
The City of Bloomington Parks and
Recreation Department announced last week that
long-time staff member Leslie Brinson has been
promoted to fill the community events manager
position. Brinson has served as the program/
facility coordinator at the Banneker Community
Center since 2002.

At Axia, we believe the internet is something that should
never be limited, by speed, or reliability, or usage. It was
created to be open to all. And, now that it’s more part of the
fabric of life than ever before, we believe everyone, everywhere,
should have the right to choose the fastest, most reliable
possible access, with no limits. Only then can it radically
improve their quality of life. Visit axia.com/bloomington.

JB Screening Partners provides companies with preemployment criminal background checks, coordinates their
drug screening process and conducts related verifications and
services. Landlords and property managers can also obtain
tenant screening reports through its JB Tenant Screening
division. JB Screening Partners provides its screening clients
with an exceptional consultative, timely and transparent
approach to pre-employment screening. Visit jbscreening.com.

Awards and Designations
Businesses Honored for Contributions
Governor Eric Holcomb is honoring Indiana
companies with the Governor’s Century and
Half-Century Business Award. The half-century
business awards honor Hoosier businesses that
have remained in operation for a minimum of 50
consecutive years. The companies are: Cassady
Electric, Cook Medical and Indiana Limestone
Company.
Berkshire Hathaway Award Winners
Congratulations to the following 2016
Berkshire Hathaway HomeServices National
Award Winners. John Vitello, Sherry Bumgarner
and Margie Eberle-Polley received Leading Edge
Society Awards. Honor Society Awards were presented to Narges Noori and Lauree Wright. The
Top Agent in Units Sold was John Vitello, the
agent that was Top in Sales Volume was Sherry
Bumgarner and the Top GCI was Margie EberlePolley.
Bloomington Meadows Certified Navigator
Bloomington Meadows Hospital would like to
recognize Shannen Deckard, as she has recently
become a Certified Indiana Navigator. Deckard’s
new certification will greatly enhance the experience for patients in regards to insurance and help
them determine their options when they receive
treatment at Bloomington Meadows Hospital.

YP Marketing Solutions is a leading local marketing
solutions provider in the U.S. dedicated to helping local
businesses and communities grow. Our advertising products
and services give local businesses more opportunities than
ever to increase their online visibility and drive customers to
their business. We help you establish your online storefront
with website design and hosting, mobile advertising, direct mail
marketing, search engine marketing, small business videos,
yellow page advertising, local search advertising and display
advertising. Visit adsolutions.yp.com.

Freitag & Martoglio, LLC is a law firm, located in the
historic Johnson Creamery building in downtown Bloomington,
focused on elder law, estate planning, estate and trust
administration, Medicaid planning and applications, asset
preservation, business transactions and formations, and other
business needs. We are committed to bringing our clients high
quality legal services that consider the unique needs of the
client and his or her family or business. We strive to create an
environment that is inviting and friendly. Attorneys E. Paige
Freitag and Erin M. Martoglio have more than 20 years of
combined legal experience and are here to assist with a wide
range of life planning and business needs. Visit bloominglaw.
com.

At G Orthodontics, Dr. G loves creating beautiful smiles and
improving lives through the art and science of orthodontics.
Dr. G says, “It’s so rewarding to see my patients transform,
gain confidence, and smile more as we progress through
treatment. I am truly grateful for the trust my patients place in
me and my team. Orthodontics is more than a smile; it can be
a life-changing experience for patients and their families.” Visit
bracesbydrg.com to learn more.

ViaQuest, Inc. is a health care company that believes
strongly in choice for its employees and the people it serves.
Areas of expertise include home health, hospice, and mental
and behavioral health. We offer quality, highly-personalized
care, empowering individuals to live their best possible lives.
Through a wide range of innovative services referred to as
ViaQuest’s Circle of Care, a skilled, dedicated staff ensures that
the people served are active participants in their own care. Visit
viaquestInc.com.

CHAMBER BRIEFS
continued on page 13
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The Franklin Initiative Update

School Year Wrap-Up
T

he Franklin Initiative is wrapping up another
school year.
This semester, we hosted our annual
Employment and Job Skills Fair for high school juniors
and seniors on April 18 at Hoosier Energy. Nearly 100
students attended to speak with a wide variety of local
organizations about careers in their businesses. Through
this experience, students made connections for potential
summer jobs, internships and volunteering opportunities
and gathered helpful information from HR professionals
on interviewing, resume writing and the impact of social
media on the hiring process.
Thank you to our sponsors for making this event
possible: Regional Opportunity Initiatives, Inc., the
Community Foundation of Bloomington and Monroe
County, Ivy Tech Community College Bloomington, JP
Morgan Chase Bank, Hoosier Energy, Bloomington Ford,
John Bethell Title Company, Rogers Group, TASUS and
Building Associates.
We also held our mock interviews and a day of

COMMERCIAL AND
INVESTMENT PROPERTIES

REALTY
PROFESSIONALS
328 S. W LNUT STRE T
IN DOWNTOWN BLOOMINGTON

812-323-1231

EAST SIDE OFFICE/RETAIL

285
856 E BUICK CADILLA
LAC BLVD • $15 PSF

• 2,272 SF AVAILA
LABLE BY KITT
TTLES!!
• AMPLE OFF STREET PARKING
• 500’ FROM SIMON/COLLEGE MALL!
• CALL JIM REGESTER @ 812-323-1231

RENWICK COMMERCIAL LOTS

1560 S PIAZZA DRIVE • $200,0000
• EASTSIDE LOTS FOR COMMERCIAL USE
• HIGHLY SOUGHT AFTER RENWICK VILLA
LAGE
L/RESTAURANT
• SUITABLE FOR OFFICE/RETAIL/
• CALL JIM REGESTER @ 812-323-1231
COMMERCIAL SITE NEAR DOWNTOWN

HT-234812-1

1207 W 2ND STREET • $349,,0000

• 1.78 AC W. 2ND ST @ PATTTERSON BLVD
• SUITABLE FOR RETAIL, OFFICE OR COMMERCIAL
TRADES & MANY OTHERS
• GREAT LOCATION NEAR DOWNTOWN
• CALL JIM REGESTER @ 812-323-1231
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PROFESSIONAL OFFICE ON I-69!

180
801 LIBERTY
TY • $10/SQFT
FT/NNN

• CLA
LASS ‘A’ OFFICE BUILDING FOR LEASE
• UP TO 40,000 SQ FT OFFICE/W
/WILL DIVIDE
• UP TO 398 PARKING SPACES ON SITE
• CALL JIM REGESTER @ 812-323-1231

HIGHLY VISIBLE RETAIL

945 W SIMPSON CHAPEL RD

• RET
ETAIL CONSISTING OF 2 BUILDINGS
• 2720 SF BUILDING CAN BE LEA
EASED
• HIGH VISIBILITY
TY FROM SR 37
• CALL JIM REGESTER @ 812-323-1231

MEDICAL OFFICE BUILDING FOR SALE

639 S WALKE
63
KER STREET • $3
$3,1150,000
000
00

• 1730 SF FOR LEASE @ $12 PSF NNN
• ALL BRICK 24,000 SF W/ELEVATOR
• 1+ ACRE SITE WITH AMPLE PARKING
• CALL JIM REGESTER @ 812-323-1231

job shadowing for the freshman students
participating in the Preparing for College and
Careers class at the Academy of Science and
Entrepreneurship. Thank you to our volunteers
for your time and for helping students become
prepared for the future workforce.
Coming up on Saturday, May 20, The
Franklin Initiative is excited to support
Adam Wason conducts a mock interview with a high school freshman at the
Lemonade Day Monroe County. Lemonade
Academy for Science and Entrepreneurship. Courtesy photo.
Day is a free youth program that teaches
monroe-county.
kids how to start, own and operate their own
Finally, a special thank you to our Franklin Initiative
business using the time-tested model of a lemonade stand.
program associate, Jacob Summer, for all of his hard
Participants are taught how to create a budget, set
work with our programs over the last two years. Jacob is
profit-making goals, serve customers, repay investors and
graduating this spring from Indiana University’s School of
give back to the community. They keep the money they
Public and Environmental Affairs with a master’s degree
make, and are encouraged to spend some, save some and
in non-profit management. He has accepted a job as a
share some of their profits. Businesses and organizations
camp director at Camp El Tesoro, just outside of Fort
throughout Monroe County will be hosting stands and
Worth, Texas. We’ll miss Jacob and wish him the best of
donning shades of yellow to show their support. Sign up
luck!
for Lemonade Day and learn more at lemonadeday.org/

CHAMBER VOICES
Continued from page 3
Bloomington Country
Club on June 8, so get
that on your calendar!
We want to
thank our partners
at Downtown
Bloomington Inc. for
recognizing our hYPE
program (Helping
Young Professionals
Excel) with a promotion
award this year.
We support our
tagline, “Better business.
Better community.”
We look forward to
working with our
community leaders,
our board, volunteers
and members on our
continued success
in making greater
Bloomington an even
greater place to live,
work, play and do
business.

Lemonade Day

L

emonade Day is a free
youth program that
teaches kids how to start,
own and operate their own
businesses using the timetested model of a lemonade
stand. Sign up for Lemonade
Day and learn more at
LemonadeDay.org/MonroeCounty.

Kendle Richards and her brother
Adison ran a lemonade stand outside
BPD headquarters at last year’s
Lemonade Day. The siblings were
among about 700 children who took
part in the event. This year’s Lemonade
Day is May 20. Photo by Lauren Slavin.

BUSINESS OF BREW
Continued from page 1
breweries start and growing in our community,” he said. “Bloomington is definitely
the most beer-savvy town in Indiana. Customers and beer-buyers at our bars and
restaurants are very knowledgeable of all types of beer.”

Drinking Diversity
Quirk was drawn to Bloomington
omington
redi
redible
for its diversity and its “incredible
cultural and culinary activity
ty
similar to where we were in
Brooklyn, if not better.”
Those attributes, he
believes, are a major
reason for the surprising
richness of what the
Adam Quirk. Photo by
Bloomington
craft booze
David Snodgress.
scene has to offer.
—Joe Miller,
“There is a huge mix of cultures that happens
equity manager
in Bloomington that doesn’t usually happen in
at Best Beers
Indiana,” Quirk said. “And with that (comes) a
ople
le’s
wide range of cuisines that, I think, broaden people’s
ople
le to being
palates so maybe that leads people
fo
more open to trying crazy new foods
Cardinal
Cardina
ina Spirits and Oliver Winery work together to create specialty brews using wine barrels.
and booze.”
Photo by David Snodgress.
Bloomington’s relative youth
also likely plays a role, Quirk
said, noting that the median
age in Bloomington is about
26. While people of all ages
enjoy craft spirits and beer,
he’s noticed that younger
generations are often a little
more eager to try exotic new
—Adam Quirk, co-owner of
options.
Cardinal Spirits
er
Likewise, Quaff On! co-owner
de
des
Jeff McCabe points to the attitudes
ngto
ton
of the people living in Bloomington
as a reason for the success of those
hose
se
selling craft beer and craft spirits
ts in the
community.
“You’ve got students and professors and all the people who support the school,
and you get people who seem to be very open to new experiences,” he said. “And
in a lot of ways, that’s what craft beer is all about. There are all these great new
options with different flavor profiles. To have a successful kind of craft beer
community, you have to have a willing and open customer base, a fan base, who are
willing to try new things and then vote with their wallet for which way they want it
to go.”
McCabe and two — later three — partners opened Big Woods Brewing in their
native Brown County in 2009, ultimately moving into the restaurant business
Running a business is hard work.
as well as craft brewing. Later, the business expanded to Bloomington with the
At MainSource, we understand. That’s why we’ve designed our products and
opening of the brewpub Quaff On! These days, all of their beer distribution is done
services to help your business succeed. Whatever your business needs, we can
under the name Quaff On Brewing Co., while Big Woods remains the restaurant
help. Contact your local MainSource Bank Business Banker for more information.
brand.
In the past two years, McCabe and his partners have also started distilling
craft liquors under their Hard Truth Distilling Co. label. Like Quirk, McCabe

“Bloomington is
definitely the most
beer-savvy town in
Indiana.”

“There is a huge mix
of cultures that happens
in Bloomington that
doesn’t usually
happen in Indiana.”

BUSINESS OF BREW
continued on page 8

Life needs
inancial
solutions.

MainSourceBank.com

Member
FDIC

HT-245749-1
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BUSINESS OF BREW
Continued from page 7
believes that craft distilling is following on the heels of craft beer as the next big
trend.
“People are enjoying trying new things,” McCabe said of craft liquors. “It is a
long-term trend. This isn’t a short-term trend. Artisan distilling will build up over a
couple of decades, just like craft beer did.”
Local experts note that part of the growth in craft brewing, distilling and winemaking in Bloomington is linked to a larger trend.
Bloomington Brewing Company, founded in 1994, is the oldest microbrewery
in Bloomington and the fourth oldest in the state, according to general manager
Mark Cady. While he said craft brewing saw some surges
rg in growth
gr
in the late 1990s, he sees its most recent boom as beginning
01
010.
from about 2008 onward and speeding up after 2010.
ea
ease
Miller said Best Beers has been seeing an increase
in sales of craft beers consistently over the last fivee
“You’ve got students and
to seven years, especially as it spread from being
more of a millennial trend to the mainstream.
professors and all the people
While some may have in their mind’s eye a
who support the school,
caricature of what a craft beer lover looks like
and
you get people who
— “a 25-year-old with facial hair who lives in
seem to be very open to
a city and rides bikes,” Cady jokes — people of
new experiences.”
all ages, sexes and backgrounds are interested in
craft beers these days.
—Jeff McCabe,
“I think people make assumptions of what a
co-owner of Quaff On!
craft beer drinker is, but you’d be surprised at the
adventure level of people you’d think wouldn’t be
trying craft beer, but are,” he said.

Jeff McCabe
co-owns Quaff
On! Photo by Chris
Howell.

Making a Mark
The United States has more breweries than ever before, with an average of two
more opening each day, according to Cady, who recently attended a national craft
brewers’ conference in Washington D.C.
With so much competition, it is important for breweries — as well as distilleries
and wineries — to find ways of setting themselves apart.
That’s something that Bloomington craft brewers and distillers have
accomplished quite well. In smaller markets especially, Quirk said, new breweries

BUSINESS OF BREW

Grapes at the
Creekbend
Vineyard are
harvested to make
wine at Oliver
Winery. Photo by
Jeremy Hogan.

continued on page 10

Join the
Chamber today!
For more info,
email: info@Chamber
Bloomington.org
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Congratulations to Needmore Coffee Roasters, which kicked
off their grand opening weekend with a ribbon cutting. Their
celebration continued the next day with live music, tamales,
and, of course, excellent fair trade coffee.

Crew Carwash celebrated their new Bloomington location
with a ribbon cutting followed by a two-day-long fundraiser
by offering all customers a free Ultimate Wash in support
of the Monroe County Humane Association. Come check
out the fun crew at 3430 W. 3rd Street, open Monday to
Saturday 7 a.m. to 9 p.m. and Sun 8 a.m. to 8 p.m.

ALSO BREWING: COFFEE

By Kasey Husk

B

loomington’s enthusiasm
for locally-brewed beverages
isn’t limited to drinks of the
alcoholic variety.
For those looking for a different
kind of buzz, locally-roasted
coffee is increasingly popular in
Bloomington, with several new
coffee shops featuring beans roasted
either in house or nearby opening
in the last few years.
One of these is Katie Mysliwiec’s
Needmore Coffee Roasters, a smallbatch roastery and coffee bar that
just moved into its new location
at 104 N. Pete Ellis Drive in April.
Most of the roastery’s business for
the past three years has been at
farmers’ markets and by wholesale.
While the concept of local
roasting has been around longer
than people realize, Mysliwiec said,
the trend has gained steam recently.
“One of the things about having
a locally-roasted coffee is that
the freshness will be there,” she
said of the attraction for coffeelovers, noting that as coffee ages it
becomes stale and loses some flavor.
Most of the coffee beans used at
Needmore are from a single origin,
rather than being blended, meaning
“depending on where it was grown,
and the altitude and the soil and the
type of tree and the processing they
are using, the taste of the coffee can

be substantially different. We are
going after that fresh roast so we
can go after all those wonderful
flavors.”
Bloomington has a reputation
for supporting local businesses
preferring to eat and drink local
products. Mysliwiec’s decision
to serve only fair trade-certified,
organic and ethically-sourced coffee
beans also appeals to Bloomington
sensibilities, she said.
Annie Strongwater, a frontof-the-house employee at Black
Canyon Bakehouse — and an
Indiana University student
currently taking a course on coffee
— agrees with this assessment.
Strongwater said coffee drinkers
certainly appreciate the fresher
flavors of locally-roasted coffee.
She noted that Black Canyon
serves Hubbard & Cravens coffee
roasted in nearby Indianapolis and
explained that traceability of the
beans is increasingly important to
people.
While large chain coffee shops
might say they are “fair trade,”
Strongwater said, it is hard to know
for sure. At local shops, buyers can
speak directly to owners and feel
more confident that their favorite
brew is coming from ethicallyacquired beans.
“You feel like you are doing
something for the (coffee) farmers
and for the community,” she said.

Katie Mysliwiec
roasts coffee beans at
Needmore Roasters.
Photos by Jeremy Hogan.

CARDINAL SPIRITS.com

WEDDINGS + RECEPTIONS

922 S. Morton St., Bloomington 812-202-6789

Mon
nroeConvention.com

BLOOMINGTON CRAFT
DISTILLERY TOURS,
COCKTAILS & KITCHEN

Congratulations B-Town Botanicals Grow Store on your
ribbon cutting and grand opening on the s outh side of
Bloomington at 339 E. Winslow Road. B-Town Botanicals
is your source for indoor gardening supplies, education and
ideas.

HT-238046-1

Provviding exceptional celebration space with
free parking, wireless internet, on-site audio
visual and catering services, and an
eexperienced staff to assist you with your event.

DOWNTOWN BLOOMINGTON


302 . OLLEGE AVE.

I

BLOOMINGTON, IN 47403
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812.336.3681
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BUSINESS OF BREW
Continued from page 8
often choose to focus on different styles or targets.
“Every little brewery has a niche and with all the styles out there and all the
creativity going on, I think there’s room for more here,” he said.
Businesses’ differing interests and capabilities can help set them apart, said
Jarrod May, head brewer at almost two-year-old The Tap Brewery. It sells only at
its Bloomington and Indianapolis locations. As such, it goes through the beer more
slowly than others, giving the organization the luxury of time needed to create
more of the time-consuming brews, May said. Lagers, for instance, take weeks
h many
longer than ales to create — and thus are less popular with
th or
breweries. For that reason, The Tap Brewery tends to keep three
four on tap at all times.
The available time also gives May and his associates the
opportunity to experiment with some more unusual types
of beer.
“We’ve been experimenting with different styles and
conditioning processes,” May said. “We are starting
to move toward some of the older styles that are
maybe making a bit of a comeback in the (brewing)
community, but are maybe a little more obscure in
Bloomington right now.”
—Jarrod May,
Bloomington breweries and distilleries also do a great
job at creating an individual feel at each place, McCabe
head brewer at The Tap
said, noting that at Quaff On! there is now an outdoor
nd
beer garden with communal picnic tables for socializing and
meeting new people.

“It is a small
community,
but there is
definitely room
for growth.”

Why settle for less?

9.99% up ti
99.99%
9
time!
me!
hat’s reliability.
T
That’s

Get the Smithville Fiber Business Advantage
and deliver your best at light speed!

( 8 0 0 ) 74 2 - 4 0 8 4

HT-217026-1

smithvillebusines
ss.com
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Jarrod May is the head brewer at The Tap. Photo by Chris Howell.

“I think part of what is developing, and what is really
distinctive about Bloomington, is that the craft breweries don’t
ju
just make great beer. They are creating a great experience with
great
gr food and atmosphere too,” he said.
For those sellers looking to sell outside of their own pubs,
F
marketing
and relationships are vitally important to develop name
market
rket
recognition
recognit
itio for their brands. At Cardinal, Quirk uses social media
heavily to spread
the name and the image to people in the tri-state area. In
spr
particular, he tends to target the bartenders who will be selling his products.
For Bloomington Brewing Company, spreading the word about the company’s
products around the state means travel, and lots of it, for Cady. Getting a keg
of your brewery’s beer on a pub’s tap or your cans on a store’s shelf requires
building and maintaining relationships, he said, especially because customers are
consistently looking to try new things.
“To be able to try and maneuver that kind of landscape can be difficult and time
consuming,” he said. “That is really where relationships are key, so it is incumbent
upon us as a brewery to create and sustain those relationships with the owner, with
the bartender and with the
customers to help our business.”
ness.”
Above all, the most
important ingredient for being
ng
to sell a product is to make
sure the quality is top-notch,
Cady noted.
“You need to be brewing
a beer that is clean, that is
made with quality ingredients
nts
and with quality brewing
practices,” Cady said. “There
are still some breweries
making quality beer that
may not make it,” he added.
“It can be a tricky market.
But if you don’t have a
A Bloo
Bloomington
quality beer, it isn’t going to
Brewi
Brewing
make a difference.”
Company beer
Comp

BUSINESS OF BREW
continued on page 11

rests on a table
Lennie’s.
at Len
Photo by Chris
Howell.
Howel

BUSINESS OF BREW
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More Pours
How much more room for growth is there in the craft beverage
be
ngtton
market? That’s a topic of national debate, but in Bloomington
local brewers and distillers seem to agree that there is still
“I think people make
room for new businesses.
assumptions of what a
Craft beer sales account for only about 6 percent of
craft beer drinker is, but
total beer sales in Indiana, Cady said, but the national
you’
d be surprised at the
average is double that.
“There’s a lot of room to raise awareness and get
adventure level of people
people to drink craft beer — to have that bigger tent
you’d think wouldn’t be
and allow people to come in and enjoy craft beer,” he
trying craft beer, but are.”
said.
Having more brewers and distillers can help raise the
—Mark Cady, general manager of
profile of craft drinks in general in the area, which helps
Bloomington Brewing Company
everyone.
“It is a small community, but there is definitely room
for growth,” May said. “While the business owner may see it
as competition, we brewers see it as someone else coming into
int the
family.”
More breweries may even help make the town more of a tourist draw, McCabe
suggested.
“Bloomington is a great town for craft beer now, and it has been and it has the
Hops hang
from
Ho
h
fr a vine
in on a tall trellis
trelli west
st off Bloomington.
Bl mi to They
The were usedd in a special
cial brew
b
potential to do a lot more,” he said. “We think Bloomington can be one of those
by Bloomington Brewing Company. Photo by Chris Howell.
great towns where people make long trips because there’s great beer there.”

ADVOCACY UPDATE
Continued from page 2
A few highlights of the $32.14 billion budget package include:
-A 1.7 percent increase annually in K-12 education
funding
-$4 billion to higher education
-$5 million to the governor’s office for substance
abuse prevention, treatment and enforcement
-$500,000 for homeless veterans
-$15 million for creation of a business promotion
and innovation fund
HB 1002: Transportation infrastructure funding
This bill addresses the need for a long-term and
sustainable road-funding plan in the state. By 2024,
Indiana will generate $1.2 billion annually for infrastructure. The legislation shifts all sales tax on gas to
a highway fund over a five-year period beginning in
2020. The bill increases the fuel tax by 10 cents, adds a
$15 registration fee for all vehicles, a $150 annual fee
for electric vehicles, and a $50 annual fee for hybrid
vehicles. The bill requires a tolling study and any proposed tolling must be approved by the state budget
committee.
HB 1004: Expansion of state-funded pre-K pilot
program

Up to 15 additional counties will now be able to
take advantage of the successful pre-K program in
which five counties in the state have been participating. The budget allocated $22 million annually for
this effort. The program provides funding for children
from low-income families to be placed in high-quality
pre-K programs.
SB 558: Leasing and sales of real property
This bill will prohibit local governments from
adopting inclusionary zoning, which is an ordinance
requiring a portion of new construction to be affordable or to pay fees in-lieu of developing the affordable
units. The bill has passed both chambers and is on the
governor’s desk for a signature. Mayor John Hamilton
has asked the governor to veto the legislation.

I-69 Section 5
INDOT officials have pushed back the completion
date for Section 5 to May 31, 2018. According to the
Indiana Finance Authority, the new agreement with
the developer includes the following:
-Two northbound and two southbound lanes
will be continuously open through the greater
Bloomington area beginning August 15, 2017.
-Four lanes will be open from Sample Road to
Martinsville for IU events, including home football
and basketball games, beginning August 15, 2017.

-Four lanes will be continuously open from Sample
Road to Martinsville on or after March 31, 2018.
The Chamber continues to host monthly I-69
Local Collaboration Group meetings with elected
officials, city and county planning and transportation
staff, INDOT, I-69 Development Partners, business
leaders, and members of the MPO. For more information on Section 5 and traffic updates, visit i69section5.
org.

I-69 Section 6
INDOT released the Tier 2 draft Environmental
Impact Statement (DEIS) for Section 6 of the I-69
Evansville to Indianapolis project. The DEIS recommends a preferred route and footprint and includes
the 10 locations and types of exits, 16 overpasses or
underpasses, and new local access roads. The DEIS
can be reviewed online at in.gov/indot/projects/
i69/2515.htm. The public may submit comments
using the online comment form located at in.gov/
indot/projects/i69/2463.htm. Section 6 is estimated
to cost $1.5 billion and construction is scheduled
from 2020 to 2026. I-69 Section 6 will upgrade the
majority of existing State Route (SR) 37 to interstate
standards between SR 39 in Martinsville and I-465 in
Indianapolis, a distance of approximately 26 miles.
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Primetime — BBQ, Business and Fun!
By Jim Inman,
director of marketing and communications

T

he Greater Bloomington Chamber of
Commerce hosted the annual Primetime
Business in a Briefcase and BBQ Cookoff Wednesday, April 19 — and what a turnout!
More than 90 Chamber member businesses,
eateries and BBQ teams came out to the Monroe
County Fairgrounds for the community event.
Exhibitors entered one of the community
buildings at the fairgrounds and immediately
enjoyed the aromas of several local eateries.
Offerings included pizza, nachos, frozen
yogurt, desserts, salads — so many great
things for attendees to enjoy. The food and
beverage vendors were scattered among the
many businesses, service organizations and
other Chamber members sharing about their
professional capabilities. Displays ranged from
brochures and pamphlets to putt-putt golf,
computer monitors, vibrant signage and even a
foam machine!

In the community building six local BBQ
teams — Wink’s, Limestone, Great White
Smoke, Kroger East, Smokin’ Jack’s Rib Shack
and BBQ Train East — put their efforts into a
fun competition. Judges enjoyed pulled pork,
beef brisket, ribs and chicken — and once the
judging was complete, samples of BBQ were
made available to the Primetime attendees. Kids
enjoyed inflatable bounce houses provided by
Master Rental Center, and WBWB B97 offered
tickets to a variety of concerts this summer.

The BBQ awards were presented during the last 30 minutes of Primetime, and everyone came away with
honors.
Chicken: Third Place – Wink’s; Second Place – Kroger East; First Place – Smokin’ Jack’s
Pulled Pork: Third Place – Limestone BBQ; Second Place – BBQ Train; First Place – Wink’s
Ribs: Third Place – Kroger; Second Place – Great White Smoke; First Place – Smokin’ Jack’s

Smith Brehob and Asso ciates Inc.

Brisket: Third Place – Limestone BBQ; Second Place – BBQ Train; First Place – Great White Smoke
People’s Choice Award: Great White Smoke
Grand Champion: Great White Smoke
Special thanks go to the following local companies for their help with Primetime:
JB’s Disposal for helping with recycling and trash
The Monroe County Fairgrounds for hosting the event
Contributing Sponsors: Building Associates, Fourwinds, Markey’s Rental & Staging, ProBleu and WalMart

Lakes Neighborhood Planning, Design and Surveying
Providing professional land planning, design, surveying and
approval processing for a sustainable environment.
HT-6254345

453 S. Clarizz Boulevard | 812-336-6536 | SmithBrehob.com
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Supporting Sponsors: Accident Fund, Farm Credit Mid-Amerca, The Herald-Times, Holiday Inn,
IU Credit Union, RCV Roofing and Troyer
Presenting Sponsor: Comcast Spotlight
Premier Sponsor: Master Rental Center
These organizations, in addition to our exhibitors, BBQ teams, food vendors and supporters helped make
Primetime 2017 one for the history books!

CHAMBER BRIEFS
Continued from page 5
Cockerham Honored by Magazine
Bloomington’s Chris Cockerham, with F.C.
Tucker Bloomington, was recently honored by
Midwest Real Estate News magazine. Cockerham
was inducted into their 2016 Commercial Real Estate
Hall of Fame class. He also serves as president elect
for the Indiana Commercial Board of Realtors.
Jean Scallon Receives Journey Fellowship
Jean Scallon is one of 28 executives from youth
serving organizations across Indiana to be selected
to The 2017 Executive Journey Fellowship. The
Journey Fellowship was created in 2002 and funded
by the Lilly Endowment Inc.

Stafford Law Office, LLC, focuses on family law. We
believe our clients get the best results when we work together
as partners. We know the law; you know your situation. You
can set up an initial consultation by calling 812-339-6055.
Initial consultations are a flat fee of $100 and generally last
about an hour. We practice throughout south-central Indiana,
primarily in Monroe, Owen, Lawrence, Greene, and Brown
counties. Visit stafford.legal.

Since 1957, Family Owned Ellerman Roofing has
served southern Indiana and currently installs flat roofs,
metal, shingles and seamless gutters. We have Flat Roof
Certification for Firestone rubber and membranes with full
system warranties up to 30 years. We also have certifications
for Mulehide, GenFlex and Custom Seal materials. We are
insurance claim experts and can handle all your insurance
claim needs. No job is too large or too small. Contact Ellerman
Roofing for all your roofing needs at 812-876-7250 or online at
ellerman-roofing.com.

Opportunities and Events
Register for Lemonade Day
Lemonade Day is a free, nationwide program that
teaches kids to own and operate their own business
using a lemonade stand. This year’s Lemonade Day
will be held May 20. For more information, visit lemonadeday.org or email Amy Swain at lemonadeday@
bgcbloominton.org.
Geriatric Care Conference
Indiana University Health Bloomington will host
its second annual Geriatric Care Conference May
24 from 8:30 a.m. to 5 p.m. at Ivy Tech Community
College’s Shreve Hall. To register, call 812-353-5252
or visit iuhealth.org/bloomington. For more information, contact Barbara Haley at 812-353-5117 or
bhaley1@iuhealth.org.
SCI REMC Hosts Explorer Day Camp
South Central Indiana Rural Electric Membership
Corporation’s (SCI REMC) is offering a free one-day
camp for students entering grades four to siz. The
SCI Energy Explorer Day Camp is Friday, June 23,
at the SCI REMC headquarters in Martinsville from
8:30 a.m. to 3:30 p.m. Learn more at sciremc.com/
content/hosting-free-energy-explorer-day-campjune-23.

Other
City Condemns Backward Steps
The city of Bloomington has joined 74 cities
and 41 million Americans across the country in
condemning the Trump administration’s rollback of
environmental policies. The full letter is located at
medium.com/@ClimateMayors/.
Draft Comprehensive Master Plan
The Bloomington Plan Commission will be holding a series of hearings to discuss and eventually
adopt a new Comprehensive Master Plan for the city
of Bloomington. The draft plan will be available at
the Planning and Transportation Department office,
the Monroe County Public Library and online at
bloomington.in.gov/cmp.

Downtown Bloomington Award Winners
Downtown Bloomington Inc. celebrates downtown revitalization with a presentation of annual
awards for projects that help move downtown
forward. The 2017 winners are: Promotion Award
– hYPe (Helping Young People Excel); Design
Award – Old National Bank; Economic Vitality
Award – Monroe County Employee Parking Garage;
Organization Award – Cardinal Stage Company.
Congrats to Be More Award Honorees
The Bloomington Volunteer Network salutes
all of the Be More Award recipients: Reova
Meredith, Fred Parker, Lindsay Schroeder, Interfaith
Community of Environmentalist Youth, Volunteers
in Medicine volunteers, Vanessa Elias and Stephanie
Huezo, Mary Goetze, Dave Wright, Bloomington
Community Orchard volunteers and Marge Penrod.
College Mall More Than Pink Drive
College Mall has announced its spring 2017
More Than Pink movement in support of Susan G.
Komen and the fight against breast cancer. More
than 180 participating Simon Malls, The Mills and
Premium Outlets nationwide will be participating in
activities during the months of April and May.
Holiday World Discounts for Chamber Members
Holiday World is offering discounts for Chamber
members. You are able to receive the most discounted general admission tickets and season passes
by using the following link: holidayworld.com/funclub. The login is Holiday113 and the password is
World113. Discounts vary through the week.

Tasha Wiesing, longtime owner of What a Difference a Day
Makes, is pleased to provide a unique and exciting service to
Bloomington. Her creative design approach uses the existing
furnishings, art and accessories you have collected, inherited
or purchased over the years to create a new look in just one
day. She can also assist in purchasing new items. She is a
member of the IFDA since 1997. To schedule a consultation,
contact Tasha at 812-320-4047 or tasha@whatadifference.net.

Whatever you need,
we’ll handle it from here.
Keeping your space clean is a priority.
We can help with simple, reliable
services* that beneit you and our planet.
Get started by calling 812-824-7998
or visiting RepublicServices.com.
*Recycle available in select areas.
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Spotlight: Technology Service Corporation
States, works closely with Naval
Surface Warfare Center Crane and has
t Bloomington’s Technology
developed its own niche: automated
Service Corporation, employees testing control systems.
do more than weather the
Bloomington’s Polyphase
tough assignments.
Microwave Inc., a company
They thrive on them.
that products components and
“TSC provides high quality
instrumentation for RF/microwave
technology solutions for difficult
transmitters and receivers used in
problems,” said operations manager
wireless communications systems and
more, is a wholly-owned subsidiary of
Mike Kramme, reciting a company
mission statement. “And we do that by TSC.
challenging our employees to deliver
technical excellence and results for our
customers.”
Founded in 1966 by famous
Technology Service Corp. is an
radar theorist Peter Swirling, today
employee-owned technology company
TSC is still recognized primarily as
that provides engineering consulting
a radar engineering firm even as its
services and specialized technology
capabilities have expanded to include
products to the U.S. government, as
sensors, weapons systems development
well as commercial and academic
SPOTLIGHT
clients. The company’s Bloomington
office, one of 13 across the United
continued on page 15
By Kasey Husk
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Testing, Testing

celebrate
your stars

create your customized keepsake today!
Have you or someone you know been featured in the
newspaper? Imagine a keepsake, customized to feature
your story; a lasting memory that artistically archives
that milestone moment. That’s what Clearbrook Creative
wants to design for you. Our exclusive access to The
Herald-Times newspaper content provides the pieces
that we need to create something special for you.

Call Clearbrook Creative at 812-331-4284
to order your custom keepsake print today.
Editorial content from The Herald-Times, including photography, is available from
2002 to present. Print options are 16” x 20” or 24” x 36”, unframed or framed.
HT-203474-1
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Mike Kramme is the Indiana operations manager of Technology Service Corporation.
Photo by Chris Howell.
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business

Mmmmm...
local gelato!
(with sprinkles)
D

TRAVEL, FAMILY

�GELATO
“The more I learn about veganism, the more
I’m fascinated by it. It makes me very happy
the younger generation is following that diet.”
NAOMI POSNER, owner, Mami’s Gelato
DAVID SNODGRESS | HERALD-TIMES

son-in-law and Komoda’s husband — said despite being in New York, New Jersey, Massachusetts, Maine,
Connecticut, Virginia, Tennessee, Kentucky, Florida,
Oregon, Hawaii and Bermuda, it makes
Since 2014, the vegan gelato and soft-serve business California,
the business to be here.
Naomi Posner created to fuel her wanderlust has trav- sense for
“To me, we’re deinitely a very Bloomington busieled nearly as much as she has.
ness in the sense that we combine creativity and
6.
of
age
the
Posner has been an entrepreneur since
knowledge and learning and science,” O’Donnell said.
What was once selling stickers to neighborhood kids
“The initial response we got from the admittedly small
has evolved into a wholesale vegan gelato and soft
vegan community
serve dry mix business. After seeing rapid growth in
in Bloomington prompted us to get bigger, and that’s
2016, Mami’s Gelato expanded its product availability
when we learned the market for vegan desserts was a
to 13 states and Bermuda, a long way from the busiripe opportunity.”
ness idea Posner had in Ecuador and reined in the
“There’s something about Bloomington that makes it
family kitchen. As a wholesale business, the
ground for creativity,” Posner added, saying
Mami’s Gelato name has remained in the background, a breeding
you can live cheap while developing your business.
but that could soon change.
In visiting trade shows and securing customers, Ma“We’re sort of riding the vegan wave,” said Posner,
produces its vegan gelato and soft serve
who is also the owner of Falafels Middle Eastern Grill. mi’s Gelato
through contract manufacturers. The product is
mixes
works,
what
do
we’d
“When we irst started, we said
then distributed across the nation and beyond, where
but now, we’re getting pickier and learning as we go
restaurants, vegan doughnut shops
shops,
ice cream
along.”
and more receive the mix. Then, workers simply have
To Posner, travel has served as both the starting
the mix and add in any extra lavorings.
point and end goal for the business. In the 1970s, Pos- to rehydrate
“I’m always looking for ways to not be involved,”
ner spent her early 20s living in Ecuador, where ice
Posner said. “There’s no way I could’ve done it myself.
cream and gelato were nearly impossible to ind. So
in the business as not just develrole
everyone’s
see
I
how
Posner went to the library and taught herself
oping Mami’s Gelato, but also developing themselves.”
to make ice cream. The story’s beginning is characAs Posner looks to venture into more foreign marteristic of Posner, according to her daughter and the
kets and expand the line to include hot drink and bubbrand’s photographer, Natasha Komoda. She’s a probmixes, daughter and designer Ellie Komoda’s
lem solver, Komoda said, and once Posner inds a solu- ble tea
the wholesale business’s brand to
bring
to
be
will
job
it.
share
to
tion, she’s driven
the forefront. Many of the company’s customers don’t
“I just had this natural knack for entrepreneurship,”
the Mami’s name, and sell the product as their
Posner said, and she has about ive business ideas she license
own.
can’t stop thinking about. “What I can’t help doing is
Though Mami’s irst client was the Broad Ripple Ice
starting and running
Cream Station (BRICS) in Indianapolis, the product
businesses.”
is now featured across the nation. It’s at Stew LeonPosner continued to travel and wound up owning
in Connecticut and New York; it’s
supermarkets
ard’s
husband,
her
with
Falafels in Bloomington, working
at the famed vegan Valhalla Bakery’s Valkyrie
Victor Varela, Falafels’ general manager and director of featured
Doughnuts shop in Florida; and it’s locally available
operations for Mami’s
in pints at Bloomingfoods West and Lucky’s Market.
Gelato. It was there where she revived her interest in
even claims the Kardashians frequently eat at
making gelato and recruited her family to work in the Posner
a BuddhaBerry frozen yogurt shop in the Hamptons
business. Whereas many other gelato mix businesswhere Mami’s is featured.
es stem from dairy product manufacturers, and are
Despite the brand’s growing prevalence, Posner said
therefore a liquid dairy mix, Posner created a dry mix
she’d like to move away from the helm of the business
that was easier for her to store. And by using a dry,
when the time comes.
coconut-based mix, she met the demand for vegan
“When or if Mami’s crumbles and fails or gets so
desserts she didn’t even know existed.
successful we need a better CEO, I want to spend my
“If you do this as you do a dairy product, you kind
encouraging women entrepreneurs,” Posner said,
time
auAnd
said.
Posner
corner,”
a
into
of back yourself
recalling the way trade show attendees would default
thentic Italian gelato recipes are often dairy-free due
to O’Donnell. “I would really like to ind
to a lack of dairy cows in the region, she said. “And the to talking
be a mentor for other women. I think they
more I learn about veganism, the more I’m fascinated a way to
be afraid. If you have an idea, just do it.”
by it. It makes me very happy the younger generation shouldn’t
is following that diet.”
(Below) Family operates Mami’s Gelato (left to right) Naomi Posner, daughKnowing the business would target a national cusof
Komoda and her husband, Nate O’Donnell. Mami’s
Natasha
president
and
Ellie
vice
ters
one,
tomer base rather than a local
Gelato is a Bloomington-based business that started in 2014. In 2016, they
sales Nate O’Donnell said the people ordering the
saw huge growth and are now providing their vegan gelato products to 13
gelato in Bloomington were often from neighboring
states and Bermuda.
communities and the coasts. O’Donnell — Posner’s

Nate O’Donnell and Naomi Posner scoop gelato in 2014. COURTESY PHOTO

By Kurt Christian
812-331-4350 | kchristian@heraldt.com
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Naomi Posner gives out samples of our pints of vegan gelato in Rainbow Blossom’s lagship
store in Louisville, Kentucky. COURTESY PHOTO

“To me, we’re deinitely a
very Bloomington business
in the sense that we
combine creativity and
knowledge and learning
and science. The initial
response we got from the
DAVID SNODGRESS | HERALD-TIMES
admittedly small vegan
community in Bloomington prompted us to
get bigger, and that’s when we learned the
market for vegan desserts was a ripe
opportunity.”
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and hardware and software systems. In
Bloomington, however, automated testing
controls have emerged as the office’s
“unique competency,” Kramme said. Among
its recent major achievements in this area
was helping to develop a comprehensive
testing system for Crane’s battery test and
evaluation branch.
At the Navy base, testing batteries of
all sizes — including the valve-regulated
lead acid batteries used on submarines
— is a necessity. However, the base’s test
and evaluation facility was limited in the
number of tests that could be performed at
one time and by an older system that made
it difficult to keep track of results efficiently.
TSC worked with Crane to develop a system
in which tests could be performed on many
different batteries, including lithium ion, of
different sizes, in different configurations
all at the same time while overseen by a
single operator, said Eric Adams, company
engineering manager.
Most importantly, he noted, these tests
could be performed safely. Reports of
lithium batteries in cell phones exploding
have been in the headlines, highlighting
the potential dangers that come from such
batteries — especially when working with
those many times the size of a tiny mobile
phone battery.
The project also included the
development of user-friendly software
that allows workers to quickly and easily
navigate the data, something that has
become somewhat of a specialty for TSC.
The company — whose 23 employees are
mostly made up of engineers and computer
scientists, half of whom have advanced
degrees — excels in producing appealing
and user-friendly interface systems that
allow users to more easily work with the
results they are receiving, Kramme said.
For instance, a user might be able to
touch one segment of the screen and drill
down to see a real-time look at exactly what
is going on with that particular test.
“It is pretty important when you are
designing architecture for, say, a large test
bench where you have dozens or more
instruments that need to work together,” he
said, explaining that “whether you are doing
a pass/fail test or particular test sequence
routines that are going to provide certain
data, you need to have that instrumentation
work together and collect that information.
Same thing goes if you are in a production
line and are taking data directly off

A goal of TSC’s
research is to both
solve a governmental
problem and find a
commercial application
for that solution. TSC
has an impressive
commercialization rate
of 80 percent.
TSC’s 23 employees are
mostly engineers and
computer scientists,
half of whom have
advanced degrees.
Above: Engineer Chris Good works on a
control box. Left: William Wagner, senior
engineer technician, examines the board on an
up converter modulator. Photos by Chris Howell.

operating systems; you want to know when
something is getting ready to fail.”
Many of the TSC’s other projects are
confidential, either because of the nature
of the work being done for the U.S.
government or because of nondisclosure
statements required by clients. However,
Kramme said, speaking in broad strokes
the work “usually comes down to some
combination of challenges in integration
of systems or operational specifications
requirements that they are trying to
achieve.”
“It is on the edge of technology,”
Kramme said.

Toughest Challenges
The company also participates in
government-funded research projects,
primarily through a program called Small
Business Innovative Research. Through that
program, the government “puts out their
hard problems to solve and companies like
ours write proposals on that challenge and
if we are awarded it we work through a
design concept to take on that challenge,”

Kramme said.
A goal of the research is to both solve
a governmental problem and find a
commercial application for that solution.
TSC, Kramme said, boasts an impressive
commercialization rate of 80 percent.
Having the right staff is a vital part of
this success. The company offices are set up
specifically to foster collaboration because
employees not directly involved in a project
can hear what is going on, and can chime in
with their own thoughts.
“The result has been that just about
every project we have, we have multiple
people participate in various phases of the
project’s life cycle,” Kramme said, noting
that this allows employees to keep fresh
job skills that they might not otherwise be
using in their official position within the
company.
“When you are a small business,
sometimes you have to rely on multiple
skills from employees, he added. “When we
hire folks, we are looking for someone who
is smart, willing to work hard, willing to
work unsupervised and be willing to pitch
in as a team member — which may mean

working long hours on a project.”
Yet recruitment can also be among
the most challenging parts of the
business because so many of the types of
professionals TSC wants to attract tend
to be drawn to big cities and technology
hotspots like California. To cope with this,
TSC seeks to hire its employees from among
people who attended some of Indiana’s top
engineering schools, such as Rose-Hulman
and Purdue University. It also offers
assistance to its employees to seek advanced
degrees and certifications.
Another incentive is a perk that few
other companies offer: an ownership
piece of the company. Since 1993, TSC’s
Employee Stock Ownership Plan has
provided its roughly 350-person workforce
with an ownership interest in the company
without requiring further investment.
This program provides the employeeowners with “economic security and an
independent income,” Kramme said.
“The bottom line … is we are making
sure we have the right people, and continue
to develop those people,” he said. “We use
the right technology and deliver results.”
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