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Spotlight: Gates Insurance

MARK YOUR CALENDAR
JULY

By Kasey Husk

20 Business After Hours at College Mall

hen it comes to helping customers at
Gates Insurance, company owner Whitney
Gates sees his employees as more than just
salespeople.
“As opposed to selling insurance, we want to be
insurance advisers,” Gates said.
Now past its 50th birthday, Gates Insurance has
long distinguished itself by offering its customers
personalized service and advice on what kind of
coverage they really need to secure their most
Whitney Gates,
important assets. That dedication to customer needs
owner, Gates
Insurance.
is a source of pride for Gates, the second-generation
Courtesy photo
company owner, who plans to continue to uphold that
tradition well into the future.
“Your home is a big investment. Your car is a big investment. Your life is
a big investment,” he said. “Being able to protect those and take care of them
— that’s what we’re here for.”

W

Coming in August:
Disaster Prevention
No one likes to be caught oﬀ-guard,
especially in an emergency situation.

SPOTLIGHT
continued on page 14
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22
31

10 Under 40 Awards
Health and Business luncheon
Federal Focus luncheon
The Governor’s Luncheon

The Bloomington
Music Business:
Behind the business
and craft of
local music
See story
on page 7

ADVOCACY+Update
The Chamber represents
business interests to local,
state and federal representatives, serving as an advocate
on behalf of all businesses for
the issues critical to the future
of our community. If you
need assistance with a business advocacy issue, please
contact your Advocacy Team
at The Chamber.

Commissioners
Changing Format
of Public Meetings
The Board of
Commissioners announced
last month a change in
their meeting schedule in
an effort to increase efficiency and provide greater
transparency to the public.
The Commissioners will
combine the Friday formal
meeting and the weekly staff
time into one meeting in
the Nat U. Hill room. These
meetings will be covered
by CATS. The first meeting
with the new format will be
Wednesday, July 5, 2017 in
the Nat U. Hill room at 10
a.m. These weekly meetings
will occur every Wednesday.

RFP Released
for Consolidated
Development
Ordinance
The Monroe County
Plan Commission released
an RFP to accept proposals for the updating and
rewriting of the Zoning
Ordinance and Subdivision
Control Ordinance to
create a Consolidated
Development Ordinance.
The Chamber was involved
and supported the Monroe
County Urbanizing Area
Plan and this is an important next step. The RFP can
be found on the county’s
website. Proposals are due
by 12 p.m. on Friday, July
14.

Downtown Safety,
Civility and Justice
The Safety, Civility and
Justice task force recently
presented their final report
to Mayor Hamilton to
respond to concerns about
safety and civility in the
downtown area. Initial rec-

ommendations included
a jobs program, more
activities in People’s Park,
increase “official” presence
downtown, and enforce current laws. Additional recommendations from the final
report include the following:
1. Sanitation
The task force recommends the implementation
of a pilot Pit Stop public
restroom program similar
to ones in San Francisco
and Sacramento, to operate
during hours when most
other public facilities are
closed. Pit Stop programs
are staffed portable public
restrooms that are brought
in and out during specific
periods. They also function
as a collection sites for needles and dog waste. Because
the staffing is what makes
the Pit Stop unique, there
may be an opportunity to
staff restrooms in retail
facilities and make them
available for use as well.
2. Security
• Increase lighting in
key areas to be identified by
city staff with input from
downtown businesses and

service providers.
• Make alleys more
pedestrian/bike friendly.
• Assess key areas and
redesign to make it more
community friendly.
3. Education/Training
A Mental Health First
Aid or Mental Health 101
course to teach individuals
how to identify, understand and respond to signs
of mental illnesses and
substance use disorders.
The training gives the
skills needed to reach out
and provide initial help
and support to someone
who may be developing a
mental health or substance
use problem or experiencing a crisis. The target
audience for this training:
Restaurant and retail managers, city/IU staff working downtown, Chamber
members and businesses.
Centerstone has agreed to
coordinate and provide this
training.
For a full list of recommendations and to read the
full report, visit bloomington.in.gov/SCJinitiative.

Pre-K Expansion
Includes
Monroe County
Last month Indiana’s
Family and Social Services
Administration announced
Monroe County was one
of 15 additional counties
selected for the state-funded
pre-kindergarten program
beginning in January 2018.
On My Way Pre-K provides
funding for programs to
serve 4-year-olds whose
families have incomes at
or below 127 percent of
the federal poverty level.
Selection is based on the
number of low-income students eligible, local support
in the community, current
kindergarten retention rate
for the area and the capacity
of high-quality programs
that already exist.

I-69 Section 5
Last month the state
took control of Section
5 after reaching a settlement agreement with I-69
Development Partners and

its bondholders. The agreement includes the following:
• The IFA will issue
lower interest highway
revenue bonds, anticipated
to be rated AA+ to fully
replace the developer’s
private activity bonds,
originally rated at BBB- and
related interest for a total
amount of $246 million in
bonds.
• The I-69
Development Partners will
provide an additional $12
million to the bondholders
and $50 million to the IFA
as part of the settlement.
• Both agreements will
release the state from future
liabilities or claims with
bondholders, the developer, design-builder Isolux
Corsan, insurance and surety companies. The State will
assume all future financial
risk to operate, maintain
and preserve the roadway
over the next 35 years.
INDOT does not anticipate work on the project

ADV0CACY UPDATE
continued on page 11

Have
questions
about
Chamber
advocacy?
Contact Anne Bono
812-336-6381
abono@Chamber
Bloomington.org
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CHAMBER
VOICES

Partnering for Success

T
Jeb Conrad. Courtesy
photo.

implementation for success. It reminds me
here is much going on in our local
of a great quote former Indianapolis Mayor
community and your Chamber is
Bill Hudnut used while I was engaged in
gearing up for a busy time of the
economic development in the capital city,
year. The Chamber team is proud to keep
“you can’t be the suburb of nothing.”
up on issues to ensure that our members,
On another note, the Chamber board
the business community and our residents
and the Chamber advocacy committee
are up to speed on items impacting the
are engaged in the important City
landscape.
The Chamber is committed to working Comprehensive Master Plan. This guiding
closely with our members and community document will be critical to the development
partners to look toward the future to build of the Unified Development Ordinance
a strong community and successful business that will direct the future of local growth,
development and strategy. The Chamber has
environment. Although not always visible
to the community, our leadership, staff and provided input to the city of Bloomington on
volunteers are engaged in many important the Comprehensive Master Plan on behalf of
the business community. We look forward to
activities and issues that are important to
oomington.
mington.
the next steps
ps in the process.
tomorrow in greater Bloomington.
Chamber and our
en
The C
The Chamber has been
members
mem
mb are also engaged
very involved with issues
in tthe exciting prospect of
surrounding safety and
“The Chamber is committed ex
expanding our convention
civility in our city and
to working closely with our
ccenter. As a great visitorparticularly in the urban
members and community
destination community,
area. We commend the
partners to look towards
having access to
city of Bloomington,
the future to build a strong
expanded facilities will
Mayor Hamilton and
community and successful
eenhance the opportunities
the task force who
to bring business to our
worked diligently to
business environment.”
community.
Attracting
com
m
explore thoughtful ways
more
re opportunities for
to deploy ideas to make
visitors
o
rs and local businesses
our downtown the centerr of
expanded convention space
through exp
our community, ensure it iis a safe
is good for commerce and we look forward to
and hospitable area to visit, and support
the local businesses that operate there. The the process. We expect the committee leading
the effort to continue to move forward this
task force findings and recommendations
summer and we support their efforts.
were well conceived and we commend the
Lastly, your Chamber has been intimately
volunteers, our public safety leaders and the
involved in the development of I-69, and
city for digging into this challenging issue
to keep downtown safe, clean and open for like others, has seen the challenges this
project can create for local business and our
business.
community. Although there is still much
We know the challenges of this issue
are, and will be, difficult to navigate, but we work to be done, we appreciate the state
of Indiana’s commitment to completing
must continue to leverage the uniqueness
this significant infrastructure project that
and opportunities in maintaining a core
will open new doors for commerce and
employment center as our urban center.
workforce. We encourage safe travel as the
The Chamber is glad to be a partner in
work continues.
the exploration of the issues and in the
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STAFF, PARTNERS & BOARD MEMBERS
The Chamber invites its members to contact these individuals
with comments or questions regarding Chamber activities.
CHAMBER OF COMMERCE
Jeb Conrad, President & CEO
Anne Bono, Director of Advocacy
& Public Policy
Katie Bruhn, Executive Assistant
Serena Duke, Member Services
Coordinator
Taylore Fox, Advocacy Associate
Kelsie Holt, Director of Talent,
Education & Workforce
Jim Inman, Director of Marketing
and Communications
Carol Kelly, Events Coordinator
Jim Shelton, Government Relations-County
Jacob Summer, Franklin Initiative
Program Associate
Tammy Walker, Director of Member
Services
Pam Willis, Director of Finance and
Operations

BUSINESS NETWORK
Greg Davenport, editor
biznet@heraldt.com

OFFICERS
Randy Lloyd, TM Crowley &
Associates, Chair

Tony Stonger, Edward Jones,
1st Vice Chair
Jennie Vaughan, Ivy Tech Community
College Bloomington, 2nd Vice Chair
Cindy Kinnarney, First Financial Bank,
Secretary/Treasurer
Tedd Green, Cook Pharmica,
Immediate Past Chair

DIRECTORS
Matt Bailey, IU Health Bloomington
Lauren Dexter, Bloomington Hospital
Foundation
Bruce Calloway, Duke Energy Indiana
Amy Somers Kopp, RE/MAX
Acclaimed Properties
Vanessa McClary, Kiwanis Club of South
Central IN
Mike Richardson, Midwest Color
Printing/FASTSIGNS
Scott Shishman, Old National Bank
Steve Smith, Hoosier Energy R.E.C., Inc.
Jennie Vaughan, Ivy Tech Community
College of Indiana
Ron Walker, CFC Properties
Sue West, One World Enterprises
Kirk White, Indiana University
Jim Whitlatch, Bunger & Robertson

5X
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CONTACT BIZNET
If you are a Chamber member who would like to announce promotions, expansions, community events, or other news in the “Chamber Briefs” section, please contact
Carol Kelly at the Chamber: 812-336-6381 or ckelly@ChamberBloomington.org.
To advertise in BizNet, please contact Laurie Ragle at 812-331-4291 or lragle@heraldt.com. Be sure to ask about discount rate packages for Chamber members!
For subscription information or customer service, please contact Katie Bruhn at 812-336-6381 or info@ChamberBloomington.org.
Please send press releases to info@ChamberBloomington.org.
Thank you for your interest in BizNet!
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hYPe is proud to announce our seventh annual 10 Under 40 Award recipients.
Congratulations to this outstanding group of young professionals:
By Kelsie Holt, director of talent, education and workforce

T

hese young professionals represent the best and brightest
in Bloomington. They are wonderful examples of caring
individuals, hard workers and whip-smart creatives
making our community a better place for all. We’re excited
to announce that our 2017 award recipients will also receive a $500 scholarship to
participate in the 2018 class of Leadership Bloomington-Monroe County (LBMC).
LBMC builds a stronger community by identifying a diverse cross section of local,
emerging leaders and preparing them for roles in shaping our future. Thank you to
LBMC for helping us provide such an excellent professional development opportunity
for our next generation of leaders.
The 10 Under 40 Awards celebration will be held Thursday, Aug. 3 from 6 p.m. to
8:30 p.m. at the Ivy Tech John Waldron Arts Center. Tickets for the event are $22 per
person, which includes a seat at the event, heavy hors d’oeuvres and a complimentary
glass of Oliver wine. Reserved seating for eight (8), which includes additional advertising
benefits, may be purchased for $500. For more information about hYPe or the 10 Under
40 Awards, contact The Chamber at 812-336-3681 or visit The Chamber’s website at
ChamberBloomington.org.

• CS Property
Management
• Cardinal Stage Company
• Cedarview Management
• Centerstone of Indiana
• A Better Way Moving &
• Choice Realty &
Storage
Management
• Amedisys Home Health
• Comprehensive Financial
Services
Consultants
• Bloomington Shuttle
• Cornerstone Information
Service/Go Express Travel
Systems
MEMBER
RENEWALS

• Day & Deremiah-Frye
Funeral Home
• Edward Jones
• Elders Journey Home
Care LLC
• Farrell’s eXtreme
Bodyshaping
• Garden Villa
• Gates Insurance, Inc.
• Gordon Flesch Company
Inc.

NEW MEMBERS

Smith Brehob and Asso ciates Inc.

Lakes Neighborhood Planning, Design and Surveying
Providing professional land planning, design, surveying and
approval processing for a sustainable environment.
HT-266361-1

453 S. Clarizz Boulevard | 812-336-6536 | SmithBrehob.com
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ABRA Auto Body & Glass
2480 N. Curry Pike
Bloomington, IN 47404
Contact: Bekka Stultz
812-335-1234
Baked! of Bloomington
313 E. Third St.
Bloomington, IN 47401
Contact: Caitlin Watkins
812-336-2253
Bloom Pediatric Therapy
443 S. Landmark Ave.
Bloomington, IN 47403
Contact: Marlene Plummer
812-676-7000

Paola M. Hernandez Barón, Indiana University School of Education
Matthew Clay, Centerstone
Trent Deckard, Indiana House of Representatives
Ashley Durcholz, Naval Surface Warfare Center (NSWC) Crane
Sarah Gadlage, Boston Scientific
Joshua James, Bill C. Brown Associates
Megan Parmenter, Tri Kappa
Maranda Richardson, FASTSIGNS/Midwest Color Printing
Tricia Riveire, Indiana University Alumni Association
Sean Starowitz, City of Bloomington

• Hoosier Trails Council,
Boy Scouts of America
• Irving Materials Inc.
(IMI)
• IU Health Plans
• Jerry’s Diagnostic Center
Inc.
• LRAP Association Inc.
• Monroe Convention
Center

• Monroe County
Commissioners
• Monroe County
Community School
Corporation
• Monroe County Fair
Association Inc.
• Monroe County United
Ministries Inc.
• Nutrimost of Southern
Indiana

• Smith Brehob &
Associates Inc.
• Stanley Steemer
• Stefano’s Ice Cafe
• The Stratum At Indiana
• The Burton Group
• Trace Investigations
• U.S. Postal Service
• Underground Printing
• Visiting Angels
• Yogi’s Grill & Bar

El Ranchero - South
110 E. Winslow Road
Bloomington, IN 47401
Contact: Mey Cristobal
812-822-1302

Kids Play Gym
2010 S. Yost Ave.
Bloomington, IN 47403
Contact: Kat Rader
812-822-0605

Strategic HR Solutions LLC
Linton, IN 47441
Contact: Joseph Boone
812-318-0629

Griffin Realty Holdings Inc.
735 S. College Ave.
Bloomington, IN 47403
Contact: Nicki Lan
812-323-7232

LuckyGuy Bakery, LLC
2361 W. Rappel Ave.
Bloomington, IN 47404
Contact: Joni McGary
812-322-4597

Halo Salon
3800 W. Third St.
Bloomington, IN 47404
Contact: Amy Petry
812-822-1909

Pourhouse Cafe
314 E. Kirkwood Ave.
Bloomington, IN 47408
Contact: Rachael Allen
812-339-7000

The Wheel
4506 E. Third St.
Bloomington, IN 47402
Contact:
812-345-8090
WorkingSense
Bloomington, IN 47403
Contact: Debra Pekin
847-722-4641

CHAMBER BRIEFS

New Hires and Promotions
MainSource Bank Welcomes Hibbard
as Mortgage Loan Originator
MainSource Bank is pleased to welcome
Marci Hibbard as a Mortgage Loan Originator.
Hibard comes to MainSource Bank with extensive management experience both in retail and
banking.

Awards and Designations
Local Express Office Earns Top Awards at
International Leadership Conference
Express Employment Professionals of
Bloomington earned top honors at the staffing firm’s 34th annual International Leadership
Conference in San Francisco. The Bloomington
Express office was awarded the Circle of
Excellence Award which recognizes top performing offices in the Express system.
Stonger Returns from Edward Jones’
Financial Advisor Leaders Conference
Tony Stonger was among the 538 financial
advisors (out of 14,000) who qualified for the
2017 Financial Advisor Leaders Conference. This
conference recognizes financial advisors who are
among the leaders in the financial services firm.
Wares Passes NASM Certified Trainer Course
Dave Wares, the Lead Trainer and Instructor
at Quick Fit Indiana, has received his NASM
Personal Trainer Certification. The certification
represents the most comprehensive knowledge
of human movement science, functional anatomy, physiology and kinesiology, as well as functional assessment and program design.

Office Easel Promotions is family owned and operated for
more than 30 years. We help businesses and not-for-profits
promote themselves internally and externally with the effective
use of ad specialty products. We can help you find the right
item for your needs and also give you advice on how best to
use it. We know every dollar counts. Simply stated; “We put
your name on stuff.” Visit officeeasel.com for more details.

Strategic HR Solutions LLC is a certified veteran-owned
small business that provides human resources consulting
solutions that help businesses meet their individual needs.
Our team of talented professionals is considered to be subject
matter experts in the following areas: Recruiting and staffing,
OFCCP compliance, compensation and benefits, diversity,
compliance and employment law, employee relations, HR
audits, training, HR strategy and planning, HR policies and
procedures, organizational development and performance
management. Visit strategic-hrsolutions.com.

Bloom Pediatric Therapy is a locally owned and operated
outpatient clinic offering speech, occupational, and physical
therapy to children ages birth-16. We are committed to
providing holistic, individualized care that equips families and
helps children lead full lives. Our therapists offer the following,
but not limited to: breastfeeding/infant feeding, picky eating,
articulation, language, stuttering, fine and gross motor skills,
handwriting, sensory integration, visual perceptual/motor, and
mobility. Visit bloomtherapy.org.

ALLIED Wholesale Electrical and Plumbing Supply
Inc. is a full line electrical and plumbing distributor and is
independently owned and operated since 1985. Walk-ins are
welcome. With new technology, great employees and continued
commitment to service and inventory, ALLIED provides top
quality products at competitive prices. Visit www.awesi.com to
learn more.

Opportunities and Events
Monroe County CASA Now Accepting
Applications for July Training
Monroe County CASA (Court Appointed
Special Advocates) is now accepting applications
for the upcoming training session on July 28-30
and August 11-13. Sessions are from 5:30 to 8:30
p.m. on Fridays and 9 a.m to 4 p.m. on Saturdays
and Sundays. More information: Visit www.monroecountycasa.org/volunteer or call 812-333CASA. Applications are due by July 14.
Stone Crest Golf Course Junior Clinic
Stone Crest Golf Course is offering its Junior
Clinic for ages seven to 17 again this year. The

Welcome to Pearle Vision Bloomington where your eye
health and wellness is our primary focus. Our services range
from comprehensive eye care to fitting you with prescription
eyeglasses, sunglasses, and contact lenses to meet your
individual needs. Stop inside the College Mall at 3024 E. Third
St., Suite L05C or visit www.pearlevision.com.

Feel new energy and see amazing results with only two to
four sessions per week. The idea of OrangeTheory is this: a
60-minute workout designed to push you into the Orange Zone.
This creates “Excess Post-Exercise Oxygen Consumption,” or
EPOC. It’s what burns calories after your workout and gives you
noticeable, lasting results with OrangeTheory Fitness. Check
out their new location inside College Mall; 2894 East Third St.,
Suite 113, opening in Sept. 2017.

CHAMBER BRIEFS
continued on page 12
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The Franklin Initiative Update

Shaping the Future Workforce
By Kelsie Holt, director of talent,
education and workforce

I

n June, the Chamber’s Franklin
Initiative attended the Indiana
Summit for Economic Development
Via Early Learning Coalitions at the
Monroe Convention Center. Hosted
by Early Learning Indiana, the Indiana
Early Learning Advisory Committee,
Muncie BY5, and Monroe Smart Start, a
leadership initiative of the Community
Foundation of Bloomington and Monroe
County, this statewide conference
emphasized the importance of investing
in early childhood for the economic and
educational future of our community.
Business leaders, educators, funders, civic
leaders, lawmakers and early childhood
experts from around the state gathered to

learn about the business case for investing
in early childhood education and discuss
ways to develop, grow and sustain early
learning coalitions.
Established in 2013 by the Indiana
General Assembly (IC 12-17.2-3.7), the
Early Learning Advisory Committee
(ELAC) is working to ensure that children
ages birth to eight years and their families
have access to affordable, high-quality
early childhood education programs
that keep children healthy, safe and
learning. At the summit, ELAC clearly
presented that early childhood education
is a proven long-term investment that
stimulates economic growth and ensures
future prosperity. Every dollar put toward
early childhood education is both an
educational and economic stimulus
for American families — creating jobs

COMMERCIAL AND
INVESTMENT PROPERTIES

REALTY
PROFESSIONALS
328 S. W LNUT STRE T
IN DOWNTOWN BLOOMINGTON

RENWICK COMMERCIAL LOTS

1530 & 1560 PIAZZA DRIVE • $200,0000
• EASTSIDE LOTS FOR COMMERCIAL OR MIXED USE
• HIGHLY SOUGHT AFTER RENWICK VILLA
LAGE CENTER
L/MIXED USE
• SUITABLE FOR OFFICE/RETAIL/
• CALL JIM REGESTER @ 812-323-1231

• 4,000 SF WITH 160’ FRONTAGE
• RETAIL/
L/OFFICE OR WAREHOUSE ON 1 ACRE
• BETW
TWEEN KROGER & ROYAL TOYOTA
• CALL JIM REGESTER @ 812-323-1231

RETAIL/OFFICE NEAR CAMPUS

PROFESSIONAL OFFICE ON I-69!

1713 N COLLEGE AVENUE

• 1,924 SF OR 2,550 SF AVAILA
LABLE AUG 1ST
• GREASE INTERCEPTOR/
R/3 PHASE ELECTRIC
• SURROUNDED BY STUDENT HOUSING
• CALL JIM REGESTER @ 812-323-1231

2,000 SF RETAIL OR OFFICE

L

390
905 SOUTH WALNUT • $3
$375,000
000
00

180
801 LIBERTY
TY • $10/SQFT
FT/NNN

• CLA
LASS ‘A’ OFFICE BUILDING FOR LEASE
• UP TO 40,000 SQ FT OFFICE/W
/WILL DIVIDE
• UP TO 398 PARKING SPACES ON SITE
• CALL JIM REGESTER @ 812-323-1231

COMMERCIAL SITE NEAR DOWNTOWN

S ED

3488 W 3RD STREET
34

• TURNKEY END CAP OFFICE SPACE
• NEAR WESTSIDE SHOPPING & RESTAURANTS
• HIGHLY VISIBLE FROM WEST 3RD & LIBERTTY
• CALL JIM REGESTER @ 812-323-1231
HT-281740-1

SOUTH WALNUT RETAIL/COMMERCIAL

Jim Regester

Jim.regester.com
328 S. Walnut St. Suite 6
Bloomington, IN 47401
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1207 W 2ND STREET • $349,,0000

• 1.78 AC W. 2ND ST @ PATTTERSON BLVD
• SUITABLE FOR RETAIL, OFFICE OR COMMERCIAL
• GREAT LOCATION NEAR DOWNTOWN
• CALL JIM REGESTER @ 812-323-1231

812-323-1231
jimregester@remax.net

and enabling parents to earn while
their children learn. Economists have
found that high-quality early childhood
education offers one of the highest returns
of any public investment — more than $7
for every dollar spent.
The research shows that not only do
children benefit from having affordable,
accessible, and high-quality childcare, but
their parents also have an opportunity to

know their child is in a safe environment
and developing the range of skills so
necessary for life and career. If you
would like to learn more about why early
learning matters, visit elacindiana.org.
Source: JJ. Heckman, “Skill Formation
and The Economics of Investing in
Disadvantaged Children.” Science,
312(5782):1900-2, (June 2006).

Greater Bloomington Chamber of
Commerce Board and Officers Nominated

I

n accordance with Chamber bylaw requirements, the nominating
committee of the Greater Bloomington Chamber of Commerce hereby
announces nominees for office, current board members nominated for a
new term, and new board members nominated. (Term end year is indicated
in parentheses.)
Continuing members are: Tedd Green, Cook Pharmica (2020); Cindy
Kinnarney, First Financial Bank (2020); Amy Somers Kopp, RE/MAX
Acclaimed Properties (2020); Matt Bailey, IU Health Bloomington (2020);
Jennie Vaughan, Ivy Tech Community College – Bloomington, (2020); and
Jim Whitlatch, Bunger & Robertson (2020).
Members nominated as officers are: Tony Stonger, Edward Jones, Chair;
Jennie Vaughan, Ivy Tech Community College—Bloomington, First Vice
Chair; Ron Walker, CFC Properties, Second Vice Chair; Cindy Kinnarney,
First Financial Bank, Secretary/ Treasurer; and Randy Lloyd, T.M Crowley &
Associates, Immediate Past Chair.
Additional names of candidates for directors can be nominated by petition
bearing the signatures of at least five (5) qualified members in good standing
of the Chamber. Such petitions shall be filed with the nominating committee
within ten (10) days after receiving this notice. If no petition is filed, the
nominations shall be closed, and the nominated slate shall be declared elected
by the board of directors at its regular August meeting.
For additional information, contact Jeb Conrad at the Chamber at
812-336-6381 or email jconrad@ChamberBloomington.org.

T
Tues.,
Aug. 15 –
Health and Business
H
luncheon
T
Tues.,
Aug. 22 –
FFederal Focus
luncheon, with
Senator Todd Young
T
Thurs.,
Aug. 31 –
TThe Governor’s
Luncheon
Details and registration at
ChamberBloomington.org

The Bloomington
Music Business
Behind the business and
craft of local music
By Kasey Husk
loomington may be a relatively small city when it comes to population, but
when it comes to its music scene the little city has a big footprint.
“Every fifth person you meet plays an instrument and has a band,”
said Danielle McClelland, executive director for BCT Management, Inc., which
runs the city-owned Buskirk-Chumley Theater. “Whether or not those bands are
something people do in their spare time or if they are bands people are hoping
to launch into a pro career, they tend to be very high quality musicians — people
with training, lots of hours under their belts and a real dedication to creating
really good music.”
It should come as no surprise then that Bloomington has developed a
reputation as the musical heart of southern Indiana —
second
perhaps
rh secon
con
n only to Indianapolis statewide,
McClelland
McClella
la said. Local leaders credit
Bloomington’s
diversity and its proximity to
Bloom
m
Indiana
University for its thriving music
Ind
di
“They tend to be very
scene,
but say even still there is room for
sc
more growth.
m
high quality musicians —
“From country music to jazz to
people with training, lots
rock to New Age, name it and you
of hours under their belts
can just about find what you want
and a real dedication to
here,” said Jeff Hancock, director of
operations at WCLS/K101/Spirit 95.
creating really good music.”

B

—Danielle McClelland, executive
director, BCT Management, Inc.

Steph
Theater. Photo by
Buskirk-Chumley

Life needs
financial
solutions.

Music hotspot

Visit Nashville and you expect to hear
coun
un music, Hancock said. Going to
country
Atlanta?
Atlantaa Expect to hear hip hop.
Bloomington,
however, the music scene is
In Bloo
o
kn
fo something else: its diversity.
known
for
“Bloomington is known for having all kinds of music, not just one form,”
Hancock said. The variety can probably be credited to the diverse backgrounds
and attitudes of its populace, many of whom originally hail from around the
country and across the globe. The mix means a vibrant music scene where there is
something for just about every musical taste, and a place for just about every type
of musician.
“I think that comes from the large number of people who are coming through
the music school on campus, but also the general liberal arts/humanities focus of
the campus as a whole, paired with the reputation of Bloomington as being an
open and accepting and creative place to live,” McClelland said.
She added that “there’s a lot of traffic from people coming to IU and coming
to Bloomington and staying in Bloomington for significant amounts of time to
BLOOMINGTON MUSIC BUSINESS
continued on page 8

Langan.

Running a business is hard work.

At MainSource, we understand. That’s why we’ve designed our products and
services to help your business succeed. Whatever your business needs, we can
help. Contact your local MainSource Bank Business Banker for more information.

MainSourceBank.com

Member
FDIC

HT-266348-1
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BLOOMINGTON MUSIC BUSINESS

-

Join the
Chamber today!
For more info,
email: info@Chamber
Bloomington.org

Hard work proves rewarding for student musicians
Wells agreed.
“It is one of those things where once kids
he idea of going to see a concert might
try it, it is pretty infectious,” Wells said. He also
conjure up thoughts of a concert in a pub
notes that participating in band comes with
or music hall, but in Bloomington locals
fun incentives like a trip every other year, most
have the opportunity to listen to live music at an
recently to Ireland.
unexpected place: high school football games.
Outside the football season, these studentLocal high school marching bands boast some
musicians can also be found performing in the
of the city’s most talented young musicians, who
community regularly for special events, Dubinski
mer
er and fall
said. Most o
put in long hours during the summer
of his 90 band members also
ove in
oves
take par
ar in one of the other bands in
to perfect their music and their moves
part
ng
the sc
an increasingly competitive marching
school, such as the jazz band or
co
band environment.
concert
band. These groups have
“It is one of those
pe
“When we started, there
performed
for community swing
things where once
were a lot of schools that didn’t
dances, nursing home proms, 5K
kids try it, it is
have marching bands that were
races and more.
pretty
infectious.”
competitive,” said Aaron Wells,
“We try to get out into the
band director at Edgewood High
community as much as we can,”
—Aaron Wells,
EHS band director
he said. “I think we are filling a
School for the past 12 years. “Now
ne
there are 15 to 20 groups that are
need.”
Fo
F
very good.”
For those students who want a
elllls’
future iin music, band directors offer
About 110 kids participate in Wells’
marching band at Edgewood, as well as about 90
their support and guidance. Dubinski’s
at Bloomington High School South. Band directors recommendations include taking private music
work to recruit kids starting in the eighth grade, but lessons, studying music theory and trying to get
both Wells and Bloomington South band director
into all-state and all-district bands to build a
Robert Dubinski said it is the band members
resume. But the most important thing, Wells and
themselves who tend to the heavy lifting.
Dubinski agree, is that they must be willing to put
“The best salesmen are the kids who are in
in the time to master their craft.
the group already, they tell their friends about it,”
“Get ready to practice a lot and give up a lot of
Dubinski said.
other things that you want to do,” Dubinski said.
By Kasey Husk

T
A technical director tests the line holding lights as stagehands add counter weights during
lighting set-up at the Buskirk-Chumley Theater. Photo by Chris Howell

dream of sharing something they love on stage, whether they are performing
themselves or bringing someone in.”

Role of radio
While live music is alive and well in Bloomington, radio also plays a big role in
the city’s music scene.
From a historical perspective, it is hard to overstate the
importance of the radio in the dissemination of
o music
and information to large swaths of the population.
at
ation.
But even at a time when so much information
n
is available from so many sources, Hancock
emphasized that local radio is still a major
source of local news, information and music
for Bloomington residents.
Hancock has been in the radio business
for 50 years, both in Bloomington and
across the country. During that halfcentury, he’s seen music trends come and
—Jeff Hancock,
go. However, it is the radio itself that has
director of operations,
undergone a major evolution.
WCLS/K101/Spirit 95
Today, radio has become more targeted
to very specific interests; a station might have
played mostly country music in the past, but
narr
rrower
now different stations focus exclusively on narrower
untr
try music
categories like “today’s country music,” “country
from the 60s, 70s and 80s,” “outlaw country” and more. It’s a
change he refers to as “narrowcasting,” rather than “broadcasting.”
Still, regardless of which station they choose, locals are still looking to the
radio for information about what is happening in the community. Even with all
the available forms of media today, Hancock noted, the last report he saw showed
that 93 percent of people still listen to radio in their car. The reason, he believes,

“Bloomington
is known for having
all kinds of music,
not just one form.”

BLOOMINGTON MUSIC BUSINESS
continued on page 9
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is because people want to feel connected to their
community, to hear the weather report, participate
in a contest or even to hear about an upcoming
show they might want to attend.
“Radio helps drive the music from the standpoint
that people tune in, they hear the music, they want
to go see people play it and they want to be part of
it,” he said.
Hancock also notes that he finds his membership
in the Bloomington Chamber of Commerce to be
very valuable is connecting with audiences.
“It not only helps more people to know about
us so they can make the choice to listen to us, but it
is also a good connection to … the community in
general,” he said.

Music success
Even in a town like Bloomington, into the music
business remains the notoriously difficult task it has
always been known as, local experts say.
Still, there are some things that artists can do to
try to improve their odds for success as a musician
in Bloomington and beyond.
First and foremost, of course, is to hone their
craft. Gause’s best advice is to get out in public and
start playing as much as possible, even if it isn’t
lucrative at first.
“You may have to play for tips or whatever, but at
least go out and try and get better at what you do,”
he said. “That will get you those jobs.”
McClelland urged musicians not to neglect the
craft of stage presence in favor of focusing solely
on technical skills, as in her experience having a

BLOOMINGTON MUSIC BUSINESS
continued on page 10

LUNCHEONS + DINNERS
MonroeConvention.com

Providing exce
eptional dining space with free
parking, wireless internet, on-site audio visual
and catering services, and an experienced
staff to assisst you with your event.

Photo by Jerem
y Hogan

Local high school marching bands boast some of the
city’s most talented young musicians, who put in long
hours during the summer and fall to perfect their music
and their moves in an increasingly competitive marching
band environment.

Photo by Brittan
i Howell
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“The school of music
is drawing a lot of
people, and a lot of
those folks never leave.”

Continued from page 8

Howell
Photo by Chris

do creative work. Whenever you have a critical mass of these types of people, they
draw more.”
Phil Gause, owner of the music store Vance Music in Bloomington, also credits
the presence of IU’s Jacobs School of Music for contributing to the large number
of musicians living in Bloomington.
“The school of music is drawing a lot of people, and a lot of those folks never
leave,” said Gause, whose store also offers music lessons.
After all, Bloomington has habit of charming people into staying once they’ve
spent some time there. Gause would know — he came to Bloomington in 1973
and never left. He fell into a job at Vance Music in 1977 and purchased the store
in 1995.
A variety of local bars, clubs, venues and even the City of Bloomington’s parks
department help connect these musicians with audiences through live shows held
frequently in the
th city. The musical offerings at these
venues
local venu
nu reflect the eclectic tastes of their
audiences.
audien
en
The parks and recreation department
T
helps promote the city’s music scene
he
through concerts of its own, including
th
a summer concert series that features
music on Friday nights at the Waldron,
Hill and Buskirk Park from June
to early July and at Bryan Park on
Sundays in July and August, said Leslie
Brinson,
community events manager
—Phil Gause,
for the city’s parks department. It also
owner, Vance Music
hosts concerts on Tuesday afternoons in
h
People’s Park from May to August, and
Pe
the
at th
h Bloomington Farmers’ Market on
Saturdays.
Saturd
rda
and country performances are
While blues
b
usually
well-attended, Brinson said that
ll particularly
rticu
rticul
when she looks to book acts for these various shows “we want to book a wide
variety of artists.”
The historic Buskirk-Chumley Theater, meanwhile, hosted 47 music
performance events in 2016. Most of these came from individuals or
organizations which rented the theater to put on a show, but BCT Management
presents a few shows of its own each year.
These shows vary wildly, from performances by the Bloomington Symphony
Orchestra to rock and roll tribute bands like the Mercy Beatles to all manner of
alternative/indy bands, folk and blue grass groups and more.
“As a venue, the Buskirk-Chumley is primary a resource for the community,”
McClelland said. “We want to have all the tools available to … help realize that

BLOOMINGTON MUSIC BUSINESS

High School Marching Bands

Continued from page 7
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showman on stage is critical to success.
Beyond that, she said, bands “need to spend time and energy on developing
materials that I can share with managers.” That means, she said, high-quality
recordings and
nd ideally a music video — not just a
video shot
ot on a cell phone during a show at a bar.
McClelland
likes to help artists get to the level
McClel
el
where
wher
er she can offer them as opening acts
for shows she is booking, but having these
materials to share with managers is crucial
m
to booking the gig.
Brinson said that musicians have to
be ready to work at getting their name
out there and selling themselves. Put
out samples of your work, she urged,
and get involved with groups like the
—Leslie Brinson,
Bloomington Entertainment and Arts
community events manager,
District.
D
city’s parks department
The parks department selects artists for
concert series based on a juried
its summer
su
selection
selectio
io process to look at all the samples
submitted.
submitted
d. Some of the summer concert series, such
as performing
fo in at People’s Park or at the farmers’ market,
can serve as stepping stones to shows with bigger audiences like the Saturday
concerts in the park — and beyond. As with almost anything worth doing,
perseverance is key, Hancock said.

“Put out samples
of your work and get
involved with groups
like the Bloomington
Entertainment and
Arts District.

Do you have Indiana’s

best business
internet?
Keep your business up and running
with internet that delivers speed and
our 99.99% up-time reliability.
Contact us to put
Indiana’s best
business internet
to work for you.

( 8 0 0 ) 74 2 - 4 0 8 4
1é²ÛĄãĄ²

smithvillebusiness.com

F10 • BIZNET | JULY 2017

Danielle McClella
nd, executive di
rector, BCT Man
agement,

Inc. Courtesy ph
ot

o

Looking ahead
While the city of Bloomington itself has a solid reputation as a music town,
McClelland and others noted that it can’t afford to simply rest on its laurels.
While McClelland joked, “I think that probably more bands per capita are
born in Bloomington than anywhere else in the state,” she cautioned that it has
competition for being the state’s music center. In the last five years, she noted,
Indianapolis has significantly expanded its live music venues.
“If we want to keep this reputation (as the music
heart of the state) we’re going to have to work
w
a
bit harder,” she said.
Gause agreed, noting that what he
“We are all businesses,
most often hears from local musicians
whether for-profit or
is that more venues are needed for
nonprofit, and ticket sales
performances. Gause believes that
and bar sales are the way
the city could benefit from a venue
that includes a stage for musical
we survive. So if you are
performances, as well as places where
not showing up at the door,
people can go and eat and have
those concerts will go away.”
drinks.
In the meantime, for those
—Danielle McClelland, executive
wanting to do their part to promote
director, BCT Management, Inc.
the continued growth of great music in
Bloomington, McClelland has some advice.
dvic
ice.
“One thing I would want to urge people
op
ople
in the community to do would be to make
ak sure
ake
they are actually going to see live shows,” she
sh said.
id “All
of us tend to take for granted the idea that ‘oh, you can see a lot of live music in
Bloomington.’ It is so easy, with so much to do in town at any given moment, to
count on that bar or that club or that theater just always being there.
“But we are all businesses, whether for-profit or nonprofit, and ticket sales and
bar sales are the way we survive. So if you are not showing up at the door, those
concerts will go away.”

Chamber Hosts 34th Annual Golf Scramble
By Jim Inman, Jr., director of
marketing and communications

won the Closest to the Pin contest, and
Bailey Howard won for the Longest Drive.
Smithville’s team took home honors as
hursday, June 8 was a perfect day
overall Champions for the day.
for golf — and more than 120
A special thanks to our Eagle Sponsors
members and friends of The Greater — Comcast Spotlight, German American
Bloomington Chamber of Commerce took and Markey’s Rental & Staging — for
advantage of the opportunity.
supporting The Chamber’s golf scramble.
The Bloomington Country Club
We would also like to thank BKD,
hosted the day-long golf scramble and
BloomBank, Building Associates, CFC
two flights of golfers were on the course
Properties, Duke Energy, Harrell-Fish,
in the morning and afternoon. Various
Holiday Inn, IU Credit Union, Ivy Tech
hole sponsors arrived early in the morning Community College – Bloomington,
to find their spots on the course to meet
ProBleu, Rogers Group/Rogers Group
the golfers throughout the day, bringing a Investments, Smithville and Walmart for
variety of handouts and fun to share. After their support as well.
a continental breakfast the first flight of
A special thank you to Bloomington
golfers took off at 8 a.m. to play the course. Country Club for hosting us, and to
Lunch was provided by the
Master Rental for providing tents, tables
Bloomington Country Club and open to
and chairs to our hole sponsors. We also
golfers in both flights. The second flight of thank RE/MAX Acclaimed Properties,
golf began at 1 p.m. and more than twenty Fourwinds Lakeside Inn and Marina, JA
teams teed off in the afternoon. The day
Benefits, Accident Fund, FASTSIGNS,
wrapped up with a cocktail hour and
the City of Bloomington, Farm Bureau
reception in the clubhouse where awards
Insurance, Bill C. Brown Associates and
and prizes were announced. The winning
MainSource Bank for helping make The
team from the morning flight came from
Chamber’s 34th Annual Golf Scramble a
Smithville, and the afternoon winning
success.
team was from HFI and Weddle Brothers.
For event photos, please visit
Adrian Reid from AZTEC Engineering
ChamberBloomington.org.

T

34th Annual Golf Scramble highlights.
Courtesy photos

ADVOCACY UPDATE

Discounted IU Football
Tickets Available

T

hanks to the Indiana University Office
of Athletics, members of The Greater
Bloomington Chamber of Commerce
have access to discounted tickets at four IU
Football games for the 2017-2018 season.
Game dates available:
• Florida International Sept. 16 ($35)
• Georgia Southern Sept. 23 ($35)
• Wisconsin Nov. 4 ($50)
• Rutgers Nov. 18 ($45).
Please visit chamberbloomington.org/
member-discounts.html to find the promo
code and the link to purchase your IU Football
tickets!

Continued from page 2
to stop because of the change. The estimated
completion date for Section 5 is Aug. 31, 2018.
For more information on Section 5 and traffic
updates, visit i69section5.org.

I-69 Section 6
INDOT released the Tier 2 draft
Environmental Impact Statement (DEIS) for
Section 6 of the I-69 Evansville to Indianapolis
project. The DEIS recommends a preferred route
and footprint and includes the 10 locations and
types of exits, 16 overpasses or underpasses and
new local access roads. The DEIS can be reviewed
online at in.gov/indot/projects/i69/2515.htm.
Section 6 is estimated to cost $1.5 billion and
construction is scheduled from 2020 – 2026.
I-69 Section 6 will upgrade the majority of
existing State Route (SR) 37 to interstate standards between SR 39 in Martinsville and I-465
in Indianapolis, a distance of approximately 26
miles.
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Continued from page 5
clinic will be held July 17-21 with four days of
instruction and an optional free day to play golf.
Clinic hours are 10 a.m. to 2 p.m. at the Stone
Crest Golf Course. The cost is $95. Call 812276-4653 to register.
Bloomington SCORE hosts Marketing
Summer Camp
Bloomington SCORE will host a 3-part series
exploring the role digital marketing and social
media plays in creating and growing a business.
The summer camps will take place on July 19 and
August 16 at 6 p.m. at Cowork B-Town. More
information: http://bit.ly/2svk42T
Monroe County CASA Chipotle Cause
and Effect
Chipotle, located at 2894 E. 3rd St., is having
a fundraiser to support Monroe County CASA
on Wednesday, July 19 from 5 to 9 p.m.
50 percent of all proceeds will be given to
Monroe County CASA. This event will support
Monroe County CASA in the Dancing with
Celebrities event on Sept. 9. More information:
Call 812-333-CASA.
Kids Play Gym Holds Ribbon Cutting
Kids Play Gym will hold a ribbon cutting at
4 p.m. and open house on Friday, July 21 from
4 to 7 p.m. Their “Re-Play” opening will extend
until closing at 7 p.m. the following day, Saturday
July 22. During this time everything will be 30
percent off.

Established in 2008, The Pourhouse Café set out to create
a destination on Bloomington’s historic Kirkwood Avenue
that promotes lively discussion, blooming friendships, and
worldwide benevolence through our premium coffee. Our
coffee is not the endpoint of our mission; rather, it serves as
a medium through which extraordinary things can be done by
ordinary people who want to make our world a better place. Sit
down for a cup of fairly traded, locally roasted coffee and get
connected with our global influence. Visit thepourhousecafe.
com.

Kids Play Gym provides an inclusive play experience
geared towards children 10 and under. We provide open play
in a fun, clean, safe environment that encourages families to
play together. We seek to be a resource to parents to help
children develop motor, social, emotional, and communication
skills. We also provide short-term parent “break time,” parent
resource nights, recreational therapy services, and strive to
consistently meet the ever-changing needs of our kids and
their families. Visit www.kidsplaygym.com.

Halo Salon opened in March of 2017, at 3800 W. Third St.
Our mission is to provide exceptional hair and nail services in
a clean, relaxing, spa-like environment. Everyone is welcome
in our salon; women, men, and children of all ages. We are
open Monday through Saturday from 9 a.m. to 7 p.m. You can
contact us at 812-822-1909 to make an appointment or visit
facebook.com/myhalosalon for more information.

Griffin Realty strives
to surpass our clients’
expectations from residential
to commercial buying and
selling to rental placement.
We work as a team on all our
projects under Don Griffin’s
leadership and 24 years of
experience in the industry.
With his personal guiding
principles of individuality,
initiative and leadership, he has manifested his vision of
excellence to real estate with great success. Griffin Realty
consistently ranks among the top producers in Indiana as
Don and his team dedicate as much time as necessary to
help their clients find the homes and properties of their
dreams. Visit leanong.com for more information.

CHAMBER BRIEFS
continued on page 13

Whatever you need,
we’ll handle it from here.
Keeping your space clean is a priority.
We can help with simple, reliable
services* that benefit you and our planet.
Get started by calling 812-824-7998
or visiting RepublicServices.com.
*Recycle available in select areas.

Congratulations to Indiana Mortgage Company Inc. (Formally
Southwest Funding) on your ribbon cutting. A new company
with the same people and better rates.
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AMI Roofing Contractors Inc. is a locally owned and
operated business, serving Bloomington’s residential and
commercial roofing needs for over 25 years. As an Owens
Corning Preferred Contractor, we specialize in roof inspection,
repair, and replacement. Call us today for a free quote at 812327-2885.

Opportunities (SCIHO), a nonprofit affiliate of
the Bloomington Housing Authority.

CHAMBER BRIEFS
Continued from page 12
Meadowood Retirement Community
Holds Ribbon Cutting
Meadowood Retirement Community will hold
a open house and ribbon cutting on Wednesday,
July 26. The open house will run from 4 to 7
p.m. and the ribbon cutting will take place at
4:30 p.m. The focus will be the renovation of
their health pavilion and the addition of Rehab
to Home.
C3 Holds Ribbon Cutting
C3 will hold a ribbon cutting on Thursday,
Aug. 17 at 4 p.m. They have added forty seats
and expanded the kitchen.

Other
AB BioTechnologies Expanding in
Monroe County
AB BioTechnologies, a pharmaceutical development company located in Monroe County,
will invest $10.5 million to construct and equip
a new 23,000 square foot manufacturing facility in Monroe County, and create up to 33 new
high-wage jobs by 2020. The company will add
manufacturing services for formulating, filling,
freeze-drying, and packaging injectable drugs for
clinical trial studies.
Affordable Housing Planned Adjacent to
Switchyard Park
The city administration is requesting approval
of a 99-year lease at the cost of $1 for cityowned land for the development of 16 affordable housing units at 1901 S. Rogers St., adjacent to Switchyard Park. The project would be
developed by South Central Indiana Housing

Congratulations to El Ranchero on their ribbon cutting. They
have a brand new location on the south side of Bloomington.
Visit them at 110 E. Winslow Road for some yummy Mexican
cuisine and enjoy the beautiful interior artwork.

Tuesday Morning League
Join us every Tuesday morning at 9 a.m. for
18-hole league play. Golfers play their own ball
and there are different formats each week. Stone
Crest Golf Course provides donuts, bananas and
coffee before the round. More information: 812276-4653. We ask that those interested in playing
give us a call by Monday each week.
City Announces Winners of Civic Code
Challenge
Indiana University students Hayden Mills
and Dipt Chaudhary are the winners of the
city’s Civic Code Challenge, winning the $500
first prize. Entrants were tasked with creating a
mobile application that would allow users to purchase digital tickets to ride Bloomington Transit
buses.
Realtors From Bloomington Travel to
Washington
Realtors serve their communities, helping
people achieve the dream of homeownership
and supporting the institutions that make Indiana
a great place to live and work. Realtors from
across the country united as the “voice for real
estate” to protect homeownership and commercial real estate incentives that strengthen our
neighborhoods and help keep Indiana property
markets vibrant.

can be accessed on the city’s alpha website at
bloomington.in.gov/alpha/business/start. The
new Quickstart tool was developed as a collaboration between Leadership Bloomington/
Monroe County (LBMC) and several City of
Bloomington departments.
City of Bloomington Officials Report
Decline in Disinfectant Byproduct Levels
The monthly disinfection byproduct (DBP)
test results for May have been released and DBP
concentrations remain low when compared to
values from years past. Monthly water testing was
initiated in Jan. 2016 in an effort to better track
water quality, specifically DBPs.
Cook Tutoring Program Marks First
Year with Boys and Girls Club
April marked the first anniversary of
Cook’s tutoring program in partnership with
Bloomington’s Crestmont Boys & Girls Club.
Over the past year, 30 Cook employees have
volunteered more than 1,300 hours tutoring kids
ages six to 17.
Azzip Pizza and Piace Boutique Coming to
College Mall
College Mall will soon welcome two Indianabased tenants to its lineup. Azzip Pizza and Piace
Boutique will both open in the mall later this
summer. Both Azzip Pizza and Piace Boutique
will be located in a new wing dubbed “The
Boulevard”, a 17,000-square foot addition to
College Mall.

Bloomington Launches Quickstart
Small Business Tool
The city has unveiled the Bloomington
Business Quickstart tool, a new feature of
the city’s upgraded website designed to help
new business owners get started. The portal

Congratulations to Hoosier Athletic Club (home of Hoosier
CrossFit) on their ribbon cutting. Check out their brand new
facility at 340 S. Walker St.

Congratulations to Big Brothers Big Sisters of South Central
Indiana on their ribbon cutting. Stop by their new location at
501 N. Walnut St.
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SPOTLIGHT
Continued from page 1
Gates’ father, the late Jerry Gates, founded a real estate
and insurance company in 1961, then separated the
two sides of the business into two different companies
— Gates Insurance and Gates Incorporated — around
1966. Whitney Gates also manages Gates Incorporated’s
commercial real estate holdings today; that company
developed and owns several shopping centers in town,
including Whitehall Crossing and Seminary Square.
Whitney Gates started working in the family business
early, doing “whatever they needed me to do” during his
part-time work at the company during his high school and
college years. After he graduated from Indiana University
in 1987, he spent four years as an officer in the U.S. Navy.
By 1993, his father was asking him to come join to the
company to help out with some large projects it was
undertaking, and from there the rest is history. Gates took
over as company president in 2007.
Gates Insurance is a full-service insurance company,
offering business insurance, property and casualty
insurance, individual and group health insurance and even
some forms of insurance that may be less familiar, such as
cyber liability.
Gates Insurance is a full-service insurance company, offering business insurance, property and casualty insurance,
individual and group health insurance and even some forms of insurance that may be less familiar, such as cyber liability.

SPOTLIGHT
continued on page 15

Photo by Chris Howell

Bloomington is
the best place
on the planet.

The BTow
wn Box makes a perfect gift for clients, employees,
conferencee attendees or recruitment efforts. Show them why
Bloomington
n is a great place to do business. Each box is full of
food and gift
fts from local restaurants and shops. Boxes are handpacked in our production facility on South Walnut Street by local
folks who love Bloomington as much as you do.

$2995

TAX INCLUDED
SHIPPING FEES APPLY

Share
the love
with your
clients.
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PICK ONE UP AT
1900 SOUTH WALNUT
OR SHOP ONLINE AT
BTOWNBOX.COM

One box not enough? Well, contact us at
team@btownbox.com for information about
buying boxes in bulk.

SPOTLIGHT
Continued from page 14
“We represent a variety of companies, so we can get the best coverage for
the best price and tailor the insurance to the specific clients’ needs,” he said.
That tailoring is what sets Gates Insurance apart, Gates said. His company
offers “personalized service” that customers just can’t get at many large,
national companies.
“We aren’t just a 1-800 number, and (customers) aren’t just a number to
us — they are our friends and neighbors,” he said, noting that customers can
just stop by and see him in his office.
“Customers don’t get lost in the shuffle,” he added.
Gates employees are focused on making sure that customers have
what they need and understand what they are getting. While commercials
everywhere brag that they can offer the lowest
rates,
possible rat
at Gates noted that the
insurance
insuranc
nc doesn’t do you any good if
it isn’t
isn
sn’ covering what you need it to
cover
covv in an emergency.
“Unfortunately, insurance
has
ha turned into a commodity
where everyone wants the lowest
premium they can possibly get,
but that doesn’t mean it is the
best coverage and it doesn’t
mean it is what you need,” he
said.
—Whitney Gates, owner,
For this reason, Gates said,
Gates Insurance
he sees his employees’ roles as
being
bein
in more of that of an adviser
than a salesperson. Employees will talk
customers
customer
er through their needs and discuss
might not have even considered,
options they m
like the umbrella policies that he believes are a good decision for everybody.
“We just want to make sure that our customers are taken care of, that they
have the right coverage,” he said. “It isn’t about selling them some insurance
policy. It is about selling them what they need to cover their assets, whether
it is their life, their home, their auto, their boat. We are here to make sure our
customers are taken care of.”
Over the years he’s seen many changes and challenges in the insurance
industry, perhaps chief among them the changes to health insurance in the
last several years. The Affordable Care Act brought challenges to the industry,
and now with its possible repeal, once again “no one knows what to expect.”
Gates has also seen new products come to market in the past several years,
ones he believes will become increasingly important as time goes on. Among
these are cyber liability policies and identity theft policies, which cover
the expenses associated with having your identity stolen — an increasing
problem in today’s digital world.
“People don’t know they need them now, but they will,” he said of such
policies. “We really try to make sure that we’re at the cutting edge of what
folks need to make sure their assets are protected.”
In the future, Gates said, he wants to continue to grow the company by
continuing to seek out new companies to represent. But regardless of how
much the five-employee office grows, he and his staff will remain focused
on the same thing he has prioritized since he joined the company: “helping
people, providing them with the security they need to protect everything
they’ve worked for.”

“Helping people,
providing them with
the security they need
to protect everything
they’ve worked for.”

Gates employees are focused on making sure that customers have what they need and understand
what they are getting. Photo by Chris Howell

Do you
have
t

news?
Please send
press releases to:
info@Chamber
Bloomington.org

Congratulations to Halo Salon on their ribbon cutting. Stop
by 3800 W. Third St. to check out their wide array of salon
services.
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